






• Because regular conflicts about the management of N2000 sites arise
• To celebrate achievements think about positive not negative facts!
• Connect to Nature for our "own" reasons. Connection to nature can be considered in different ways.

Understanding these motivations is important for successful communications.
Bio centric - Intrinsic (it has a right to exist.)
Utilitarian - Instrumental (the use/purpose of its existence)
Egocentric - (What's in it for Me?)

• To win support from people

• To ensure how we manage N2000 sites more effectively
• Highlight the added value (ecosystem services) that N2000 provide for society
• Relevance - Why is it Natura 2000 site relevant to the whole society?
• Point out National / Local importance of a N2000 site such as showing the financial value on Nature /PA / site) 
• Cultural importance / Heritage / Storytelling i.e. love and belongingness – to highlight how people identify and can relate 

to a N2000 site
• To show the importance of biodiversity in our lives i.e. Love not Loss campaign by Futerra)
• To identify the political relevance of the designation of a N2000 site
• Combine rationality and emotion to achieve understanding and support for the benefits and values of the N2000 site
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Social media Website



WebinarsEUROPARC goes live



Protected Area Management Toolbox

Topic Toolkits

Training needs analysis 
E-learning



Personal contact
Exchange of experience
Building partnerships




