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Olaf Ostermann, Germany:

„The added value of ‚Large 

Protected Areas‘ in  

Mecklenburg-Vorpommern 

for the implementation of the 

EU Action Plan” 



The technical term ‚Large Protected Areas‘

(German: Großschutzgebiete) is used for: 

•National Parks

•Biosphere Reserves

•Nature Parks

Large Protected Areas

For communication reasons the term ‚Nationale 

Naturlandschaften‘ (‚National Natural Landscapes‘) is 

nowadys preferred and connected with the logo of the 

dots.



National Natural Landscapes



Germany and ist Länder; source: Wikipedia Commons

In Germany due

to the constitution,

the Länder are the

repsonsible 

government 

bodies for Nature 

Conservation, 

including all types 

of Protected Areas

file://///upload.wikimedia.org/wikipedia/commons/4/4a/Deutschland_politisch_2010.png
file://///upload.wikimedia.org/wikipedia/commons/4/4a/Deutschland_politisch_2010.png
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Priority A: Improving guidance and knowledge and ensuring better 

coherence with broader socioeconomic objectives

Priority B: Building political ownership and strengthening 

compliance

Priority C: Strengthening investment in Natura 2000 and improving 

synergies with EU funding instruments

Priority D: Better communication and outreach, engaging citizens, 

stakeholders and communities

Action Plan for nature, people 
and the economy



Priority A: Improving guidance and knowledge and ensuring better 

coherence with broader socioeconomic objectives

Examples for Actions: 1b.

Priority B: Building political ownership and strengthening 

compliance

Priority C: Strengthening investment in Natura 2000 and improving 

synergies with EU funding instruments

Examples for Actions: 8c

Priority D: Better communication and outreach, engaging citizens, 

stakeholders and communities

Examples for Actions: 14.  15.

Action Plan for nature, people 
and the economy



Action 1 b:

Update, develop and actively promote, in all EU languages, 
guidance on integrating ecosystem services into decision-
making

Action 1b

Examples:

•ZENAPA in Müritz-Nationalpark Region

•Partner-Concept BR Southeast Ruegen
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Action 1b: ZENAPA

„Zero Emission 

Nature Protection 

Areas“

University of Trier

Overall budget: 17 Mio €

Project duration: 8 years

11 LPA in Germany + activities in Luxemburg and 

France

•Proving, that climate and biodiversity protection can 

go hand in hand

•Climate manager for every LPA



Action 1b: Partner Concept

Hofbrennerei 

Strandburg

Weiße Flotte

Gasthaus Zum 

Fischer

The Biosphere reserve Southeast Ruegen has 29 certified Partners

The certificatiopn follows a national concept of EUROPARC Germany

The Partners act as „ambasssadors“ for the Protected Area



Action 1b: Partner Concept

Hofbrennerei 

Strandburg

Weiße Flotte

Gasthaus Zum 

Fischer

Im jaich 

Waserfreienwelt

Partner 
examples



Action 1b: Partner Concept

Hofbrennerei 

Strandburg

Weiße Flotte

Gasthaus Zum 

Fischer

There are 24 NNL‘s in Germany with together more then 900 Partners



Action 1b: Partner Concept

Weiße Flotte

Gasthaus Zum 

Fischer

On european level 

EUROPARC has the 

European Charter for 

sustainable tourism in 

Protected areas.  

Charta II is the concept 

for certifiying Partners 

in and around Charter-

Parks: This map 

shows the Charta II-

Partners in Spain



Action 8 c:

Strengthen investments in nature: stimulate private sector 

investment in nature projects

Action 8 c

Examples:

•Kaufland/Unilever engagement in 

in VDN/Nature Park Sternberger Seenland

•“Market Place Nature” 



Action 8

Sponsoring-Action: 
11 Cent per piece 
were saved for 
water-related 
projects in German 
Nature Parks 



Action 8

•SAC  DE 2238-302 „Wald- und Gewässerlandschaft um                        
Groß Upahl und Boitin“ (habitat types: 3140, 3150 and 
fishotter)

•SPA DE 2339-402) „Nossentiner/Schwinzer Heide“



Action 8
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Marketplace

Nature
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Action 14:

Support recognition of good management of Natura 2000 sites 
and awareness-raising of the Nature Directives through 
relevant fora, availing of new technologies and outreach 
activities, and strengthen links between natural and cultural 
heritage, especially in the context of 2018 as European year of 
cultural heritage

Action 14

Examples:

•Biosphere Reserve “Landscape River Elbe” visitor centre in

historic fortress,

• BR along former inner-German border; Green Belt initiative



Action 14

Visitor Information Centre „Altes Zeughaus“ of the UNESCO Biosphere Reserve 

„Flusslandschaft Elbe“ in the Fortress of Dömitz  

Zeughaus; Foto: D.Foitlänger



Action 14



Action 14

Grünes Band in monotoner Agrarlandschaft, südliches 

Harzvorland, Mackenrode, Foto: K. Leidorf

The European Belt: a cultural monument and a Natural Corridor with many 

Protected Areas



Action 15:

Involve young people actively in measures dealing with 
societal needs by giving them the opportunity to get involved 
in nature protection in Natura 2000 sites (European Solidarity 
Corps)

Action 15

Example:

Junior Ranger initiatives





The EUROPARC Junior Ranger Programme was launched in 
2002 as a pilot project embracing four partner parks. The 
network has grown ever since. Being part of an extended 
European Junior Ranger network enables young people to 
connect with their peers across Europe.

The EUROPARC Federation Junior Ranger Programme is 
aimed at young people aged 12-18 who are living within or 
close to the protected area. In 2016, the programme involves 
around 80 Protected Areas across 19 different EU countries, 
working with ~5000 youths 

Action 15



Junior 

Ranger 

groups in 

Europe



Thank you 
for  your
attention !


