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SUMMARY

Communicatbn of protected areas one of the most important issueswadays Since society in its

wider sense isthe onewho directly (decision makers) and indirectly (locals, visitors, different
environmental organizations etanpactsnaure conservation processes|yoraisingits awarenessf
importance of nature valuesan bringsustainable developmeifdr future generationsTherefore,
managers of protected areas currently are in front of an important task to reach human minds in tf
most effectiveway to activate their carfer ongoing local and national nature processes.

As Kemeri National ParKLatvia), faces the same challenges, the aim of this tour wase saprove
practices in public relations, nature education, society invudve and sustainable tourisiyy
examinng how four different potected areas on European sdalprotected landscape area Central
Bohemian Uplands, Saxon Switzerland National Park, Dolomiti Bellunesi National Park and Triglav
National Parki are organizingcommunication processyhat kind of actios they are proud of and
what are the challenges they have to overcome dealing with this difficult topic.
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PART I: INTRODUCTION

In the introduction part | am going tescribemy curriculum, motivations and expectations, as well as
studytour aim ard objectives, make generaVerview of the topic, as well agive areview of the
study visit, explaining what topics | have covered, what persdrave met and what impressions
have gotduring my trip. he last chapteof this partwill be devoted to Isort description of visited
territories, introducing with their geograpaidocation, foundation year, annual visitor number and
other important variables, as well as descrihingjuenaturevaluesand the main attractions they are
offering for tourists.

1.1l ntroduction of authorsoé curricu

Area of work: communicatio of protected areas in Europeoublic relations, nature education and
society involvement

My name is Baiba Ralle. My educational background is communicat@nce. | have obtained
Bachelor (2011) and Master (2013) degree of Social Sciences in Science of Communadations
University of Latvia. My previous job experience has been connected with the public relatRiga
Technical Wiversity and before | hae worked as ajournalig in different media including
newspapers, magazinemd newsportals covering topics about politics, environment, law, lifestyle
and educationThat has given to me a lot of valuable experience communicating difficult topics in
popular language.

In the year20161 decidedto radically change my life, moved far away frahe capital and tried to
search my roots back to the nature and lppycoincidencecame the opportunity to start workiag

a nature education specialist/PR mager atNature Conservation Agency, LatviéSince then m
everyday work is mostly connected with Kemeri National Park. eMgryday dutiesnclude public
relations of Pieriga Regional Administration territory (the miogportant communication is about
Kemeri National Park), the leadership of Kemeri National Park Junior Ranger group, arrangement o
the work of volunteers and interns, as well as public events.

The new job taskk a v e&omé to me easy ariledeeper | haw tried to explore the difficult topic of
environmentatommunicatiorthe stronger Ihave feltthe need to gain solid experience exchange with
other protectedreasaround Europe-or me this job is continuous process of learfiimt¢OW to make
communicatio with differenttargetgroups of Kemeri National Park (tourists, school children, event
participants, local communitipandoverall with all society of Latvia the best possible way. HOW to
educate them, HOW to connect them with the nature, HOW totgesa the feelinghat specially
protected territories are made for them, serve them and should be seen as national identity elemer
something own antherefore guarded as a gemstone.

Therefore during study trip my aims were to broadenmy knowledge abouttommunication of
protected areas (strategic planning of public relations), collect new tools, best praatides,
outstanding ideas of society involvement and learn new methods of reatducation and
interpretation, thus making Nature Conservation Agevickatvia, as well as Kemeri National Park
more successfuh communicationprocess. lalso hopethat the information and knowledge of the
communication topic, gained during the study & described in this study repaorta very detailed
way, will be useful also to other professionals workiog communication issues itheir protected
areas all around the Eurqms their waytowardsimprovement of practices in public relations, nature
education, society involvement and sustainable tourism. Therefare study objectiveswere:

To collect, compare and exchangmformation aboutcommunication oprotected areasn:

1) Strategies, plansor other relevant documentsaimedat managng communication work
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http://www.hnp.hu/en

2) PAvisual identity: current work, main problems and peestives withapplyingcorporate
design in the territori@communication

3) Public relations: current work, main problems and perspectives in the work with mass
media and public, the use of social medradia campaignsjevelopment of different
informationmat eri als and organi zing environment

4) Nature educationt current work, main problems and perspectives in the work with
different target groupk schoolchildren, adults, park visitors, people with disabilities, doing
nature educationlasses and organizing different evesmsl activities

5) Society involvement current worki different activities and projesto include society in
the processes of N&hd raise their awareness about nature conservation topic

6) Sustainable tourism current work, main problems and perspectives in the work of
establishment of different activities and projects to implement sustainability.of PA

During the process of collecting and comparing informasetect successful examplekatcould be

used in the worlof my institutioni established systems, programs, interesting PR ideas or any other
expressiorof communication workn the spheres dPR, nature education, society involvement and
sustainable tourism.

| am surethis experience and knowledge will hefpe and my administration boost the potential of
Kemeri National Park and other Latvian Protected Areas in promoting nature and culture heritage
conservation both for local communities through the new projects offering new connections; as well a:
national/intenational audiences through the new PR and marketing activities. Experience will be step
towards effective improvement of public awareness and sense of ownership of our common naturz
and cultural heritage, which is the very basis for sustainability o€angervation efforts.
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1.2.General introduction to the topic

ANo one will protect what they don't care aboaot ;
David Attenborough

It is a well-known paradigm nowadaythat there is no way of nature protection without appropriate
communicationWhen talking about nature conservatiorisifartoo less tdocusonly on the policy
and scientific research in protedt@reasand ignore or forget aboysublic awarenessMost of
environmental problems are caused by hman behavior andtherefore canalsoonly be helped or
solvedby human beings

Protecting the environment and managing natural resources ultimately depengeopld
government decision makers, municipal leaders, private sector managersgovemmental
organizatios (NGO), canmunity groups, and individuals treat their enwronment and natural
resources.Longterm sustainable solutions to safeguard enwremtal quality and preserve the
ecological integrity or productive capacity of natural aréegend oly on human beings and their
desire to act.

Therefore, wherbuilding local government and commtyisupport for protected areag0% of
community-based potected area work consiss of communication and @lucation activities, while
only remaining 30% is techrat research and/or other functionsAnd also in the work with the
protected areaepresentative$ e.g. project staff, comunity organizers, biolagts andAuthorityGs
leadkrs etc., who contribute tothese 30%,it is very important toset developmenbf their
communication skillgs a priority

This is necessaryespecially because of increasing problems causeddoyomic development.
Protected areaand biodiversity are under increasing pressure because of changes us saadtors,
such as public works, wer, transport, agriculture artdurism. Protected are#dPA) managers are
therefore constantly confronted with oftehallengingchanges, for irtance the construction of roads,
dams, wind parksparking lots expanding urbanization, and newtive leisure pursus. Changes in
wider landscape around protected areas can affect the species, habitats and ecalggesal ip the
protected area. ThUBA management has a great deal to do with change managementmédank
the process of changing attitudes and behavior of people

It is critical nowadays that publis made aware of the problerb®diversity conservatiors facing It

is crucialthey uncbrstandthat the loss of biodiversity igrreversible and that isrucial to nation
wellbeing. There is need to bring issues of biodiversity to the public and connect the topic with the
peopl ebs efor exanptepoyink flooding with deforetation or tolink biodiversity loss to
economical losswithout thesdinks peoplec a rar@dtwill not value biodiversity and its conservation.

People, especially from urbaenters continually use resources from natural sources and yet do not
realize thatheir very survival hinges on the protectiontikém Therefore,it is crucial to translate
biodiversity concepts, issues and solutions into language that the public can relate By doing

this, major behavioralchange can be brought. Thus, tialleng is to translate the very technical
terms attributed to biodiversity to very popular terms.

Communication is a practical and essentialtool for action. Whetherit is used to advocate for a
policy, raise awareness, change behavior, influence public opioddlaborate to address conflicts,
pass legislation or challenge assumptidhs, waywe are communicating will affect our outcomes.
Whetherthe aim is taseek technological, political, economic, behavioral or cultural solutibass is
strongneedfor effective communication to succeed.
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1.3.Overview of thestudy tour

To gainthe best possiblexperience, | was visiting protected areas with a great popularity as tourism
destinationson European level Central Bohemian Uplands in Czech Republic, $a%witzerland
National Park in Germany, Dolomiti Bellunesi National Park in Italy, as well as Triglav National Park

in Slovenia.

In each protected territory half of the time | was spendingneetwith staff menbers anddiscuss
public relation marketing,nature education, work with sociétglunteersissues,in some protected
areas | had alsa possibility to participate in nature education events or meetings Withsno
stakeholders, volunteeréind half of the timel was discoveringP A &aurism sitesand getting to
know howadministrationsare using all the other natutemmunicatiorinstruments tourism offices,
nature educatiomnd communitycenters, infrastructure elements, information boards, other nature
education sign$ all environmental commucation elementsTo trace my studyour please sethe

map below.
T o f
[ 9]
Jena
[o) Chemnitz TR Kar
Zwigkau Liberece
April 15th -18th
_ E E
Saxon Switzerland Prague 3
National Park, ®©
Germany @
3 Pilsen =2
o Czech
9 ]
2 [ 6 |
\“‘\

Ceske
Regerlsburg BudeLovice 5
Straubing Cesky Krumlov
(o]
Iostadt
@ Passau 2
(o2

/Iuglch Steyr
Rosenheim
o cSalzburg
April 21th -24th S Austria
kirchen

Dolomiti Bellunesi < E3
bruck

National Park, Italy
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1.3.1.Central Bohemian Uplands

| started my study trip with Central Bohemian Uplantse(s k ® s X pfotectenl tandScape area
(PLA) in Czech Republic. All the PLAs in Czech Republic are governed by Nature Conservation
Agency of the Czech Republic (NCA CBSgentura ochrany )p®ffichéady
established by the Ministry of tHenvironment, therefore my visit was organized in strong cooperation
with the staff from Regional Center of Central Bohemian Uplands PLA.

With the aim to explore as much as possible about environmental communication starting with public
relations and end@qwith nature education and public involvement during my visit | had a chance to

me et and make i nfor mal I nterviews with NCA
Gabriela Kubatova of the project LI FE igwel k ®
andnature education specialist Lenka Lernsg.

Protection Department and manager of volunteers in the territory Jan Kyselka, as well as
representatives fSEMERStrediskoaKkologciethavp e NGO

To gain better understanding of everyday practices in nature education and work with volunteers
participated in events organized by NCA of Czech Republic and NGO. | experienced nature educatio
event ASEVERfAOEYERUa y)bigand by WeApartner in nature educatibn
AISEVER st Sedi skodoekwhegeck®haualichoenwance to se
society and which nature education methods they are using to reach the audience. | was able to ta
part in annual Valnteering ranger meeting with NCA members (see Fi@uiehad a chance to
participate al so i n natbDuerne Xdatinefdneetingsomore discuessed in i E
analysis part; see also FigiBe

With the aim to get better understanding ofrvhnature interpretation tools are used in the nature, |
visited a couple of infrastructure objects and trails managed by NCA of Czech Republic and othel
partners. Among those were NlMaulea§8§Res élgadm) Kif i
V e t eNatgre traili Vanovwaterfall andV r kmational natural monument, aswellds& u| n8 St e
B o r mature trail and hill. 1 also had a chance to visit the Museum of folk architecture in Zubrnice and
Zubrnice Railway Museum. Unfortunately, during the tvieey turned out closed for visitors, but at
least | could see the site and environmental communication elemiefdsmation boards, signs etc. |
visited two visitor information centers, téoCity Information Centr¢ Muni ci pal ity of
Labemand Delin Information Centre.

Due to the proximity of other PLAs and the willingness to widen my experiences of environmental
communication | also visited some objects and trails in Elbe SandstoneslLPadA (s k ® )p 2 s K ¢
Labe (Elbe) Canyori(a b s k 1) anddiBaaacksTi s k ®, as welDas yn Bohemian Switzerland

National Parkil§ r odn2 Par k )L¥y KkI®2 &Gk & cAsvl Skkeobdetrekj n sk al r

U oX 4 ‘ A /%
Fig. 1. The meeting witl.IFE Fig. 2. Participationn Fig. 3. Participation imature
project ALI FE L Vvolunteeringranger meeting at gducation event AE
st $e dmanays Gabriela NatureReserveoHo | T vrEM. Rall e

Kubatova. EM. Rat HEMnnBall e
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1.3.2.Saxon Switzerland National Park

My study trip continuedvith the visit of Saxon Swizerland National ParkNat i onal par k S
Schwei} in Germany,which is property of the state and works un8axonState Forest Enterprise
(Sachsenfor$t Therefore | was welcomed by the staff of NPd&inistration. Here | had a chance to
meet andmake informal interviews withhe coordinator ofthe National Park Ranger servidenke
Findeisenas well as National Park Press Officer Hanspeter &g Figurel).

During my stay | participatein two events organized by NP Administration. Firstlyas invited to
crossborder meeting of Bohemian Switzamd NP (Czech Republic) and $axSwitzerland NP
rangers, wherd could get better understanding of how both sides are working together towards
developing a common major crelserder protection aregee Figureb). In this meeting | savinow

two crossborderparks communicate and solve common problems, mostly dedicated to ranger service
work and tourism issues. The meeting was lagtte Information Point oBergsport andNaturschutz
therefore at the ane time it was my first chance to introduce myself wilie system of NP
information centes.

| was able also tdéake a parin annual meeting fothe tourism stakeholderef the National Park
Partners programThe meeting was dedicated to presentNP topicalities and educaing the
participants on different natue topics.It took place atthe central NP information point Bad
SchandauNational Rwrk Center Pas Nati onal par k Ze n)tTheQ@entesig§ c hs
operated by th&axon State Conservation Foundafithusthis was also a chance to visit one more
very important tourism infrastructuodbject ofthe NP.

Additionally, accompanied by J. Mayr | visd one more tourism centei Information Point
ZeugHaus good example to show how the information point is used to spoeazhlinformation for
visitors about he A pr o b | ebadabeetle (discussed motehateanalysis pantthe park and
its impact tonatural forestgsee Figured). | alsohad an opportunity teisit actualsite of bark beetle
traces and monitor one legal overnight staying place for mountain clinfdegsFigure?). | was
W visiting also typical
i tourism objects and
sites 7 NPOs to
attraction  objec T
Bastei rocks, as well as
Lileienstein hill.

ig. . Discussions on PR and Fig. 5. Participation ircrossborder

sustainable tourism topics with meeting of Bohemian Switdand NP
National ParkPress Officer Hanspete ~and Saxon Switzerland N&ngers.

Ma y rB. Ralfe EB. Ralle

1 Fig. 6. The visit ofactual sight of Fig. 7. Monitoringsto legal overnight
bark beetle traces nearby InfoPoint gtaying place for mountain climbers.
ZeugHaus EM. Ral |l e EM. Ralle


https://www.nationalpark-saechsische-schweiz.de/wir-ueber-uns/netzwerk/nationalpark-partner/
https://www.nationalpark-saechsische-schweiz.de/wir-ueber-uns/netzwerk/nationalpark-partner/
http://www.lanu.de/

1.3.3.Dolomiti Bellunesi National Park

Next stopping point waBolomiti Bellunesi National ParkParco Nazionale DolomitBellunes). The
Park Authorityis directly under the supervision of the Italian Ministry of the Environment. There
was warmly welcomed and accompaniedN#y Research and Information Officer Enrico Vettorazzo
(see FigureB). During my stay he gave nan overview aboutPR, marketing, sustainable tourism
issues as well aghe parld attractions accompanying me tthe most importancommunication and
sustainable tourism sitésmuseums, tourisimformation centersas well as community center

With the aimto get better understanding of nature education methods we were Visisagso nello
stagno'Vi si t or Center at Pedavena, as well as I
discussions on nature education, and | was introduced with the roleiarenental nature guides of

the Mazarol Cooperative Associations. Another very valuable visit was to Ethnographic Museum of
the Province of Belluno and Dolomiti Bellunesi National Pdvkigeo Etnografico della Provincia di
Belluno e del Parco Nazionale @mniti Bellunes), where | was impressed by one projextulti an
exhibition about fruit harvesting tradition$ local inhabitants of the territory of theark (see more
detailed informationn Analysis parand Figure9).

| alsohad a chance to be inttuced with Naturalistic Museum of Belluno and CrdtuCenter Piero
Rossi(see Figurel0), wherel had a shorieetingwithSo c i a | Cooperati whwisii Ma
currently responsibléor theCent er 6 s wo r Kot &essdnpatantveredisdussiens on
sustainable tourism development,hi | e vi siting factory/r €wtaaur
Qu a | -iCampanula d'argento site) and shop with the sectioNFoC ar t a  @Qradadts(sde”
Figurell).

During my stay | was visiting alsmcouple of most important tourisattractionsand routes suggested
by NP Administration: Val del Mi§ Cadini del Brenton, botanical garden and Soffia waterfall, Val
Canzoi, Antiche Strade Romane, Panorama Sul Pizzocco, as well as | took a fieldl @@prdésvole-
Agordo- Duran pass Forno di Zoldo- Longarong Belluno-Nevegal.

a2 g5 B il i |
¢ ML AR 5
A S
R LB e \
?

Fig. 8. Discussions on PR and
sustainable tourism issues wiiP
Research and Information Officer
Enrico Vettorazz

Fig. 9. The visit ofEthnographic
Museum of the Province of Belluno
and Dolomiti Bellunesi National
Park. EM. Ralle

Fig. 10. The visit ofCultural Center Fig. 11. The visit offactory/restaurant

Piero ROSS.I EM. L a Birreria Pec
the section of NPCar t a (

productsE M. Ral | e




1.3.4.Triglav National Park

The final destination of my study trip was Triglav National Pamkglavski narodni park . The pa
managing authority is Triglav Natiah Park Public Institution, which operates untterMinistry of
theEnvironmentand Spatial Planning. There | had a chance to meet and discuss PR, marketing an
nature education topics with NP Authority, as well as an opportunity to visit some of TNRatifi;n
centers and look around the expositions they were offering for nature education and interpretation.

Firstly, 1 was visiting (1) Info Point Tourist Information Centre, Kobarid, where | had short
introduction to TNP, discussions on sustainable tourend nature education provided by NP
Environmental protection service ranger Marjeta Albinini (see Fig@rand The Head of Department

for Sustainable Development Davorin Koren. Later | had a chance to visit three more information
centersi (2) Info Cerre Dom Trenta, where | had guided excursion on Information Centre and
museum by Centre guides Barbara Kavs and Mitja Kravanja (see Aigureontinued by a guided

tour around NP most popular hiking trdil Soca Trail § 0 g k & (3p TP Information Cetre
Bohinj ka, Stara Fugina, wher e | had a meetin
with NP nature educati on #p ascwelhdsi(4 TNP AnfodCentreK r e
Triglavska roga & TNP Admi discussed issies with PubliB telatidns w
officer Tina Markun and marketing specialist Mojca Smole;j.

During my stay | visited some popular tourism destinationsolminka GorgesT{olminska koritd,

Lake Bohinj, Savica Waterfall and Lake Bled; on a spetciur guided by TNP ranger Jernej Legat |
also visited Martuljek Falls (Martuljgki(Posl|l ap
Triglavske Bistrice)n Vrata Valley (see Figurgb). Additionally, | visited Slovenian Alpine museum

in Mojstrana.

Fig. 12. Discussions on sustainable F|g 13. The \sit of Info Centr Dom
tourism and natureducation provided Trenta and museum, guidbyl

by NP Environmental protection service  infocenter education specialilitja

ranger Marjeta AlbininiE M. Ral Kravanja. EM. Ralle

Fig. 14. The visit toMartuljek Falls, Fig. 15. The meeting and discussion or

gui ded by NP r anger naluekedusiion dné gherttopics with .
Ralle TNP nature education speciali s

Krek near | ake Bo



1.4.Short description of visited protected areas

1.4.1.Central Bohemian Uplands

Scenic mountains
of the volcanic

LUZICKE HORY

MP EESKE SV CARSKO W sPRAVA CHKO

origin 1 Central L ABSKE PISKOVC JZERSKE HORY & LIBEREC = e
H x s TR KR ONOESKY MNP R
Bohemian CESKE STERR KRAJSHE STREDISKO
Upland . . BROLMONYSHO
planas I are SLAVKOVEKE LES & KAR o
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northern part of

the Czech ‘:Esw e ‘a—* ! ’
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area is more than - “ LITOWELSHE POMORA Y
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1265km?". There . FORMEEER poonRigetTRAvA
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(P LA) in Czech £ CHIKO S, " J
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territory of PAL A, ZLim
Central the
Bohemian

Fig. 16. Themapof protected areas in CzeBepublic. With the red squairePLA

Uplands is the .o Bohemina Uplands

second largest

(see Figurel6). For its unique natural heritage, it was established in 1976. The whole Central
Bohemian Uplands PLA incles$ 43 protected sites with stricter protection regime (5 national nature

reserves, 8 national nature monuments, 12 natural reserves and 18 natural monuments).Territo
includes 6 muni cDIpla2lini,t ileist:o nmleSikcge ,L 2Lpoad hapem. Mo s t

Territory extends along both banks of the Elbe in northern Bohemia. The mountain range is intersecte
by the Elbe River and the difference between the lowest and highest elevations is more than 70
meters. The mountains have a unique cone shhpaks to their volcanic origin, rising from the
flattand. The highest mountain is Milesovka (837 m a.s.l.). The landscape is diverse, from fields in
valleys to pastures, orchards, vineyards and forested hills.

The area displays extraordinarily rich flosad faunai more than 360 specially protected species.
Here man can find oak forests, dry grasslands or rock steppes. Several species have survived since
Ice Age and some plants are typical for South Russian steppes.

Reptiles are present in the teatiyy such as Sand Lizartlgcerta agili9, Slow Worm Anguis fragilig,
Smooth snakeQoronella austriacg as well as the more rare, Common European Addigre(a

berug. This territory is also home to many bird spediesom small songbirds to birds ofgy and

owls as Corn BuntingEmberiza calandrg Stone CurlewBurhinus oedicnemiisindispensable role

here is played by mammals, including small rodents and insectivores, small carnivores as well as larg
ungulates. Large colony of critically endangefaropean ground squirrelSpermophilius citellys

also European Hamste€iicetus cricetus Common ShrewSorex araneys Beech MartenNlartes

foina), European BadgeMeles meles live here, too.

There are good living circumstances also for suchispet | vy protected pl an
(Cypripedium calceolys Calkhill Blue Polyommatys coridgn Fly Orchid QOphrys insectiferp
Bohemian garnets Pfrop), Small Pasque FlowerP(lsatilla pratensiy Squarrose Kanpweed
(Centaurea triumfet}i
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The teritory is widely used for tourists. Every year the area is visited by thousand visitors. Among the

mo st popul ar tourism
Mi | egovk-&datbuboeograil,

1.4.2.Saxon Switzerland National Park
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Fig. 17. Themapof national parks at Germany. With the
red squeré Saxon Switzerland NP.
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rock, Vanov wat e

The National Park of Saxon Switzerland
was founded in 1990 welcoming more
than three million visitorgvery year It is
located ineasternGermany, soutieast of
Dresdenand is one ofsixteen national
parks in @rmany(see Figurel?7) sharing

its border with Bohemian Switzerland
National Park in Czech Republit. € s k ®
Gvlicarsko

The National Park itself covers an area of
93km? and is the most precious asset of a
Landscape Conservation Area that

| stretchesfor more than 36&m? around

the park on both sides of the river Elbe.

area's strangely eroded rock
formations, which dateback to the
Cretaceous period, are an unforgettable
experience for visitors. With its chalky
sandstone cliffs, deeply carved valleys,
table mountains and gorges, this
fascinating landscape is the only one of its
kind in central Europe.

The national park's flora and fauna reflect the diversity of this unique habitat. It is still possible to
catch a glimpse of rare species like the eagle owl, the otter and the fat dormouse. Ferns, lichens a

mosses thrive in this confined esgstem.

The B km region between Pirna and the Czech bordenasof the most beautiful landscapes in

Europe. Territory is well known for such tourism sites and objectsBas s t e i

Bridge,

Fortress Lilienstein, Brand Viewpoint, Schrammstein etc.

1.4.3.Dolomiti Bellunesi National Park

Dolomiti Bellunesi National Park was established in 1990. The Park Authority, managing the
protected ared in 1993 The Park is situated in ltaly's northeast Veneto Region, cetdhern
section of Belluno Province, less than hwaikilometers from Venice. It is one odiventy-five
national parks in ltalysee Figurel8). Park includes 15 municipalities: Belluno, Cesiomaggiore,
Feltre, Gosaldo, La Valle Agordina, Longarone, Pedavena, Ponte nelle Alpi, Rivamonte Agordino, Sar
Gregorbd nelle Alpi, Santa Giustina, Sedico, Sospirolo, Sovramonte, Val di ZBidoy year it is

tourism destination for more thda20 000Qvisitors.

Area of NPcovers32 km? i almost 60%are forests 12% meadows and pasturesver a quarter
rocky environmentand 1% vater courses and lake&reets and budtp areasover less than 1%
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Park stand®n the edge of the Soudastern Alpson the southern border of the dolomitic arkta
develops at an altitude between 412 m and 2,565 m, therefore it includestavarnety of
environments: from the riparian areas of the valley bottom to thediigide rocky walls, through
broadleaved tree and conifer forests, higltitude shrblands, grasslands and screes.

Gran
Paradiso 5 -

2
-~ Stelvio

A0STAS. /" ®52  rururing airo apies Dolemiti.
LOMBARDY

Pmmmﬂ 1 Val ¥
1 . _ Grande
. PIEDMONT

Appennino— :;‘

The Park occupies just thousant!
of | t alsyrface areap lutais
: ITALY ONTRAIL  home for half the species of nesting
7 NATIONAL PARKS . . . .
| S birds in ltaly, a third of species of

bats, 40% of butterflies and 25% of

ok, T | nocturnal ones. All the species of
7 e toe ",?ﬁz.'l}::f:::“??f"::s'}y"‘ alpine .W|IdI|fe Ilye here (with the
e \ T exception of the ibex). Here man can
e | T find chamois ad deer, roe deer and
mmn'ﬂ"‘c‘.‘l'i'w'a:u . o | “ﬂﬁi;if:ﬁ:ﬂ':‘i:;’;;é;’: mouflons, foxes and marmotsares
Abruio azio & Motisc R AL V220, and squirrels. Among the carnivores
ABRUIZO, UIIM & MOLISF mfgﬂno .
Asinara_ |aMaddalena c,,m\ bears, lynxesand wolves all live
sanmm' >, \ “esu‘lms \Ella lllurnla L. . .
- e, here, joined by wild catsince 2014
f‘ cnum.nualnouaﬂ* "'"""I’I’.""'""“”“ too. Birdwatchers can observe
e di 0 i J . .
. fgll?enna'?iase'i-tf- L e golden eagle (10 breeding pairs),
1 u%'.?ﬁ peregrine falcon, grouse armack
‘v Ta) grouse, ptarmigan and black
e iromante woodpeckers, several species of
. — J CALABRIA
st % owls andthe rare corncrake. The
o .

herpetofauna includes 12 species of
amphibians and 13 reptiles

Fig. 18. Themgof national parks ofltalyWith the red squere inc|uding black Sa|amander’ toad’

Dolomiti BellunesiNP.

Horvath lizard and horned viper.

Without doubt the greatichness and rarity of the flora has been one of the main scientific reasons of
the establishment of the Padk.700 different species are presenthe Park and surrounding areas :

which isover a quarter

of Italian flora. This heritage includes endamitrare species and others of

high phytegeographical value such as t8ampanula morettiangsymbol of NP), Alpine Larkspur

and the Alpine Bells.

Amongthe most popular tourism sites and objects are Val Cavatie del Mis, Valle dell'Ardo, Val
di Zoldo, Val Prampeetc

1.4.4.Triglav National Park

The Triglav National Park (TNP) is
the only Slovenian national park
and one of the oldest in Europe,
every year bringing here more th

three million visitors.

protection dates back to 1924, when
the Alpine Conservation Park was
established. But the national pa
was founded in 1981. National pa
extends along the Italian border a
close to the Austrian border in theé
northhwest of Slovenia,
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that is, in Fig.19.Themapof Slovenia. In the red coloiirthe territory of
Triglav National Park, the only nationaérk n Slovenia


https://www.tnp.si/assets/Publikacije/Discover/Casopis-TNP-2019.pdf
https://maps-italy.com/italy-park-map

the soutkeastern section of the AljgseeFigure 19)

The main goal and purpose of the Triglav National Park is to preserve outstanding natural and culture
values, protect the autochthonous plant and animal worldsystems and the characteristics of the
inanimate world. The TNP is a public bocompetent for the only Slovenian national park
management.

The park is named after Triglav, the highest mountain in the heart of the park, which is also the highe:
summit in Slovenia (2864 m). Its territory is nearly identical with that occupied bgabkeern Julian

Alps. The park cover840 km? or 4% of the territory of Slovenia. Park includes 8 municipalities:
Bovec, Bohinj, Kranjska Gora, Bled, Tolmin, Kobarid, Gorje and Jesenice.

The territory is rich in vast, enchanting forests, deagwed valleg, highaltitude pastures, and crystal
clear waters that flow down from the slopes of the country's highest mountain, Triglav, into rivers,
lakes, and brooks.

With its diverse climate and a wealth of landscape types, the TNP is home to around 7000dplant an
animal species. The area is home to species of wide distribution as well as those endemic to the Pa
Despite difficult conditions there are more than 1600 plant species. Betweeii thipme Eryngo,

Hairy Alpenrose, Clusius' Gentian, Edelweiss, Alpireadflax, King of the Alps, Zois' Bellflower,
Triglav Rose. The territory offenmore than 250 springs, the only alpine (mountain) lakes and one of
the largest natural lake in Slovenia.

Here live mammal species as alpine marmot, red deer, edible dormenligax, brown bear, chamois,
alpine ibex. As to the birds white-throated dipper, Eurasian pygmy owl, capercaillie, Willow Tit,
black grouse, rock ptarmigan, wallcreeper, golden eagle, Alpine chough and many more find thei
home here. The territory isnpor t an't al so for endemic Sol a (
longicorn, alpine newt, common European adder and alpine salamander.

Among the most popular tourism sites and obj e
Gorge, Tolminka @rge etc.
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Part Il: Analysis

In the first part of this chapter | am going to make a short overview of communicationasallésur
visited protected territories in accordamvegh the study objectivementioned beford will applythe
same structuréor making overview of each PA and | will poiatit all the aspects | had a chance to
discuss or got informed abo®@ut sincethe information given and collected for each PAesdueto
different circumstance®.g:

(1) duepersonal reasorislimited time of the visit itselfestricting possibilities of gathering

all the information needed?2) very different time slots (sometimes very limiteaid
circumstances (sometimes with the presentation and all the sammiestirses during
some tr i p,visitwiahiot goodcpaskil@lity to record all the noteach P& s
authority was giving to explain all the matterg3) limited access to all important
information and education sites and attractiahse(to thedates ofcertain visits not all

PAs could provide possibility to participate in some real nature education activity or
excursionand provide access to different sites tlueveather conditions or other aspects,
as well ag4) no availabilityof all thedocuments and human resourcegful to disover

all the communication issued A6 s aut hori ty (perhaps dsemel i n
misunderstanding while organizing study trigteelanguage barrieor simplylack of time
raising unwillingness taneet anddiscuss the topithus makingthis overview widerand
more perspective)

i t c araegartled aseacomprehersive andcomplete description of territoriesdcommunication
actions, but rather as a subjective and limited collection of information with the main aim to
enrich my personal work interests and dits. To explain thesignificant contribution othe study
tour to improvenent ofthe existing communicatiopracticesof Kemeri National Parkl, have created
an additional part atthe Annexessection, describo and analyzing experiences iretderi Natioml
Parki my home area which my current work life has the closest relevance with.

The £cond part of this chapterill be devoted tacomparative anafys between visitederritories and
home First of all | will make an overview on some measurable indelzetween visited territories
afterwards,| will give conclusions on the aspects my home institution could use in the future work.
Thus | hope this chapter will be usefahd inspirationalboth for all my colleagues and other
professionalsll around théeurope
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2.1.Communicating Central Bohemian Uplands

-----

Fig. 20.TheviewfromNa u c na St matwrk @ailfR A Ceatfal Boheman Upl ands.

NCA of the Czech Republic finds communication &fAP6 s as very i mportant
and claims that nature education is the main
d rection of sustainable development and (2)
conservation in the sense of respect to all living creatures.

Employees ofentral Bohenan UplandsPLA Administration use a big variety of communication forms

I the most frequent and important way of acting on the public is the everyday work in which provision
of information about the nature and landscape of the Central Bohemian Uplands, the reasons for i
protection and the ways and importance of nature andgdapd management is the most important.
The administration also organizes educational and awareaisssy events, such as guided tours,
lectures, small exhibitions, thematic seminars, festivals. Also environmental communication is
important in their dayl actions (information stands, etc.), as well as provision of published information
materials distributed for public.

There are separate chapters dedicated to public relationshhahea g e ment pl an of
Protected Landscape Area (26AG24) as well asinAnal ysi s of the Ldsk®
Landscape Areproving the importance of the topic. Therefore, these documents are used to construc
analysis part and examine my new knowledge about communication in this territory.

It is also important to mention that currently all the communicataiivides of Central Bohemian
Uplands are covered by the projgttL | FE L e s k ®&20%H2023).dTbhenmal 2aiins of the
project are following:

u to improve the status odteppe habitats and Natura 2000 species using traditional
farming management practices, especially sheep and goat grazing;
u to increase the area of steppes, stabilizing target species populations, increasing
biodiversity in forest stands;
u to raise the public interest in the problematic of thermophilous communities and
species, care for them and sustainable use of them.
Therefore, the story about communication activities in this PLA is a bit different from the situation in
other NCA PLAs.

18| Page


http://ceskestredohori.ochranaprirody.cz/res/archive/213/027027.zip?seek=1422535828
http://ceskestredohori.ochranaprirody.cz/res/archive/213/027027.zip?seek=1422535828
http://ceskestredohori.ochranaprirody.cz/res/archive/213/027027.zip?seek=1422535828
http://ceskestredohori.ochranaprirody.cz/res/archive/213/027027.zip?seek=1422535828
http://www.ochranaprirody.cz/en/programmelife/life-ceske-stredohori/

2.1.1. Visual idenity

Since the PLA of Central Bohemian is under NCA supervision, visual identity matters for PLA is very
complex. Territory itself historically has its own logo, created in the year 1976 (after administrative
changes the new logo was design in 2008)dowing the LIFE Project another logo has been created
for project communication and is used currently for almost all information materials created within the
Project(see Figure 21)herefore it is very difficult question, how to identify territory itsalthe most
acceptable and understandable way for locals and tourists. Currently it is a blend of the use of NC;
visual standards and logo applied, for example, for work clothes and cars (see Zg2®,
historically created PLA logo and currently aslished project logo. Even more complexity of the
subject is created by other organizations using their own logos and visual standards within the
territory, e.g., information boards (see Fig@fsand31).

LIFE
ASENTURA SEHRANY Ministerstvo Zivotniho prostied CESKE
m - - -
Cotuet mevum STREDOHORI

- WIAL 74 — L S CHRANENA KRAJINNA OBLAST
- i STEPI LOUNSKEHO afip CESKE STRE|
| STREDOHORI

Fig. 22. NCA logo, applied to NCA car. Fig. 23. NCA logo, applied to NCA work
E B Ralle clothes. In the photo: PR manager of PLA
On d Se | attNe pubdiccebent Earth day
2.1.2. Public relations EB. Ral | e

Long tem goal of public relation work, explained also in the Analysis of PLA, is increased awareness
of local people and tourists coming to the PLA, providing information about the importance of the
protected area and the principles of nature conservation,ggisiblic motivation to participate in
nature and landscape conservation of PLA, cooperate and support activities of PLA Administration.
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Mostly one person with the support from the main structures of NCA PR department works for public
relations managemenn ithe territory covering such everyday duties as writing press releases,
cooperating with mass media, providing content for the social media, creating new information/ nature
education materials, as well as supporting nature education events and adBuitissce there are

also other workers in the Project and NCA team, sometimes the duties may vary from person to persc
depending on situation.

2.1.2.1. Webpage

Currently there are various webpages communicating issues of Central Bohemian Uplands
Historically the main webpage publishing official information about all the nature territories in Czech
Republic is webpage of Nature Conservation Agemayw.nature.cz where separate chapter is
dedicated to Central Bohemiddplandsi http://ceskestredohori.ochranaprirody.crégionalnim
pracovisti/Unfortunately, it is hard to find it, because it is well hidden into the structures of the main
webpage. Although, when found, it offers wide range of different information. Page provides news
section, important information for visitors about hiking and biking opportunities in nature trails,
information for builders and municipalities, different downts and project information, publications,
photo gallery, as well as wide descriptions of nature values and other characteristics of the territory
The main information is translated also into English and Polish.

Within the above mentioned LIFE Projechew webpagevww.lifecs.czhas also been createghich
is specially dedicated to visitors of Central Bohemian Uplands territory and currently in strong use. In
the nearest future it is planned to translate the webgdagento English.

Although the webpage is Project oriented, mostly pointing out all the Project targets and outcomes, |
is useful information source also for the visitors of the area. Project implementers find it more suitable
attractive, simple and noch more easy to find for the society to talk about environmental problems in

the territory, as well as the species which are under strong protection need. On the other hand it is n
telling much about the territory as a tourism destinaiiofor example,i t doesnot of
information about nature trails to visit or things to discover for tourists, therefore, in my opinion, it

candt be used as a replacement or alternative

2.1.2.2. Cooperation with mediapress releases

NCA sees cooperation with mass media as very important. Since the territory isawayairom the
capital, bothi regional and nationdl media coverage is possible communicating Central Bohemian
Uplands. But there is evidence that durlagt years the role of traditional press releases decreases.
Although NCA still finds press releases important tool to impact public opinion about nature
conservation issues annually the number of press releases sent out for mass media is around 40. Ir
2019. See examples of last press relémseandhere However, as states NCA slowly it is going to

the direction of reorientation to new communication tools and platfofimsuch as the strong use of
social media.

2.1.2.3. Social media

Facebook page for Central Bohemian Uplands has also been created within the current LIFE Projec
https://www.facebook.com/lifeceskestredohamd basically it is the only social media used to reach
the audience of territory. Since the main language used in communication is Czech, Projec
representatives use Facebook as a platfarroommunicate mostly with local society and tourists.
Currently (July 2019), the page has reached almost 900 followers. First of all, the page is aimed t
communicate different project issues, also the page profile is built up to highlight the projegaibut

T it is very useful tool to communicate the territory itself. Page is used to talk about managemen
activities held in the PLA, highlight and promote the most endangered species, give tips about bes
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tourism routes and destinations, advertise everganized in the territory, as well as provides other
visitor oriented information and discuss problematic aspects of PLA. Important part of all Facebook
posts are the use of original pictures representing nature values, events etc., usually cagtare& by t
manager or NCA staff members.

Communication is held in a nestientific language, easy understandable for everyone, texts are short.
Different content is provided on a very regular bésisually three times per week. Once per month
some informations prepared and translated also in English thus attracting English speaking audience.

2.1.2.4. Information and education materials

There are not very many materials focused on the territory as a tourism destination, for example, maj
with the most populatrails or objects. It is only possible to find partial information in materials assue

by other institutions. But othe webpage section of PLA, made by NCA, there is still some collection
mostly dedicated to nature values: the guide to PLA giving mé&nnration on nature values, as well

as describing all the national monuments and nature reserves within the territory. Material is combine
in Czech, English and German languages. There is also a material on Sites of Community Importanc
in the PLA, a mateal dedicated to geology of PLA, a material about PLA as NATURA 2000 site.
Two materials about nature trails are also gi
which are the only trails managed by NCA. All the materials can be fogred

During the LIFE project plenty of useful information and education materials about the specific PLA
conservation values have been created. Mostly they canrtied sotwo categories: (1) Representative
materials about the project, focused on any target group, but more to adults; (2) Nature educatic
materials focused on children target group. Both of them strongly tend to represent endangered speci
of PLA. Thelatter set of materials are very attractive with coloring books, fairytales giving children
new perspective and important knowledge about protected plants and animals. The main characters :
the project symbol ( a |-&wopanmgreen hizardL@acert virdiy, aPweld | e ¢
as European ground squirr@permophilus citellys Jersey tigerEuplagia quadripunctarip Lady's
slipper orchid Cypripedium calceolysPasque Flower (Pulsatilla patee$}.(see Figur&4 and?25)

5 ©

|‘ t

Toreaa Pesktakeri

= ‘ | g L = oo | ympniACl >
o == 1 W Z0019AC]
KONIKLEC PRASTEVNIK ' | :

OTRVRENT. KOSTIVALOVY o L ‘ . . » @
[ — c I LN i /» . g ~ -
j ) = | i ) . “‘”
F S ; TN o & T | ! - INSY7 <
A\ ] i ALY
i ; : |l X A " A
= : i \ /s .
~ ’ 2 IBEHY Phiat

Fig. 24. Collection of different information and nature Fig. 25. Comics depicting differentature
education materials leaflets, fairytale and coloring books ~ values important for PLA

During the project also a small line of

souvenirs has been created offering very
creative and inspirational perspective. For
example, woven bags with inserted seeds
of natural meadow plants to attract colorful

Fig. 26. Samples of souveniinke: woven lags, herbal tea,
< paper cup tray


http://ceskestredohori.ochranaprirody.cz/publikace/publikace-ke-stazeni/

butterflies, was well as herbal tea from the Centrahdnian district. Also typical souvenirs are
created depicting endangered spetipaper cup tray, magnets, stickers etc. (see FRf)re

2.1.2.5. Environmental communication

Overall there are more than 500 km of marked hiking trails in the PLA, maosewfi marked with
different colors (see Figui@d). Currently Administration takes care only about two of the nature trails
Tof Lovog and B® buéihfornjasoa abouFtergtaryrhas also been provided in other
places with the highest atdencei Ran 8, Mi |l egovka, Pansk§8 sk§Il a
used, when working with the public. The majority of information is displayed in Czech, but also
translation in English and/or German is available at some points, thus reflectinglitsece living in

and visiting the area.

However, the extent to which PLA Administration has influenced the content and design of these
boards varies. As mentioned in the Management plan, the problem is also subsequent maintenance ¢
care, when the boardemain damaged and dysfunctional. Due to these problems, unfortunately the
territory of PLA is not very clearly recognizabilethere are no united visual standards applied to all
information boards in the territory (see Fig@@and31), as wellastherar en 6t speci al

or symbols of the territory, informing about the existence of exact PLA.

However, the boundaries of PA are marked with the sign of national natural monument (see Figur:
29). The strict reserves are also well marked with onéwo red stripes (see FiguB). Sign post
system(see Figure 32 and 38)r nature trails has also been established, showing directions, etc. It is
wel | recogni zable everywhere and doesnbét caus
functioning \ery well for the visitor needs.

ooy PAIRGOY A KRASNY EESKE REPUBLIY

Fig. 27. Information board at  Fig, 2. Two lines, which Fig. 29. The sign of national

Bor el naQreateddy t rsdnhdiizes thetartof thestrictc N at ur al nBoRalement . E
NCA using itsvisual nature Be®aerve. E

guidelinesEB. Ralle

Great and outstanding sample of environmental communication within the framework of LIFE project
is the use of temporary warning posters about the management activities planned to held in territor
(see Figure B), as well as short explanatory information on conservation aims of protected plants as
Pasque fl ower, what | have observed at R3Inger
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Fig. 30. Information board at Vanov waterfall Fig. 31. Information board at Reserve of Bare

and Vr kol nati onal natngirpl &saeoenHMeAahsg. Cceabedd
by Bst? nad LabemsoMunicepR®i §ySwWwHdROS2 within

by
1 t h
guidelineseB. Ral | e agency. EB. Rall e

Fig.32 Differently fixed sign post Fig.33Signpostsddst ? na
, R : , : Labem EB. Ral |l e

Fig. 34. Trail marking system

9 T s

using color codes: whiteed- : hadl

white; whitegreenwhite. Fig. 35. Temporary poster warning

EB. Rall e about management activities held at == i
Bare hill. EB. Re Fig.36 Explanationon

conservation aims of Pasque
fl ower at Bare
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2.1.3. Nature education

Nature education is considdras an essential part of the activities by the NCA, covering the issue of
protection of the entrusted territory to the maximum ex{Eme. aim of these activities is to promote
nature conservation plans to all groups of the population, including thes toplzasics of ecology,
development of ecological thinking and feeling with special emphasis on the inhabitants of the
region.For this reason, Central Bohemian Uplands PLA has been cooperating with entities such a
schools of all levels, children's and ugb organizations, clubs, museums, information centers,
municipalities, etc. for a long time already.

Currently there is one half load nature education specialist directly working on the topic. Specialists o
the Administration of PLA (zoologists, botahigeologist and others) and volunteer rangers are also
involved in the education process. But these resources are not enough to cover all demand, therefc
currently there is cooperation with different NGO, who take part in education of schools and other
audiences (discussed below).

Another aspect making it difficult to cover nature education topic is the lack of NCA Aisdinre
education center or information point at PLA, therefore staff members of NCA have to cooperate with
other institutions e.glibraries, centers etc. Main methods used by the NCA are nature classes for
schools, public events and other activities.

2.1.3.1. Nature education classes

Annually NCA staff provides up to 10 classical lectures for schools educating around000
children Topics are mainly dedicated to nature conservation, protection and help of wild animals (for
example, how and when society should help injured animal or animal babies), as well as bigger stor
of Central Bohemian Uplands PLA (educating about typicaltpland animals and teach about the
protection and care of them). Special programs with standard offer for school children are not created

In nature education NCA highly appreciates cooperation with N@BVER stredisko ekologicke
vychovy( FORTHEnvi r onment al Education Center o) cur
education offer, mostly for kindergartens and schoolchildbem also to other audiencéghey have
created approximately 6020 min bng outdoorprogramswith the aim to arouse interest about
environmental topic in children in a very attractive way, trying to dbe school atmosphere and
have a lot of fun during outdoor classes. Usually they are working wib Jffupils in one group,
optimal age from 5 years.

For kindergartens the programs are aimed at protecting and learning about nature, protecting tt
environment and sustainable way of lifehey are designed especially for preschool children
supporting general development in children and fostering desirable competences: independent thinkir
and action, ability to cooperate, tolerance, empathy, but alsdyabilexperience and express their
feelings.In terms of content and form, they correspond to several educational &leasents of
drama education are widely used together with cooperative teaching, sensory and movement gam
and other activating mearf8rograms aim not only at informing children, but also encouraging interest
in a specific experience.

To ensure quality and deepen understanding all the programs are offered in cycles from A to F, each
them explaining different topics: general enviromtad¢ issues, importance of plants and animals,
formation of soil and the functioning of the nutrient cycle, water resources, coexistence of human:s
with animals, issue of food relations, circulation of substances and energy flow etc. They are sorted t
getchildren acquainted with the issue comprehensively and in context, and to balance the theoretic:
and practical experience. The cycle always consists of min. three tutorials and is intended for the san
group of children. Programs in the recommended cydesbe supplemented by any outdoor program

or from a special offer. It is paid service for schools.
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2.1.3.2. Nature education events and other activities

During the year NCA staff organizes or participates at least eight different educational and ssvarene

raising events for the public of various ages and interests (for example for teachers, pupils an
students, farmers or general public).Once per year is held Earth Day, where during my visit | also ha
a possibility to participate (see Figus@). twashel d next to the Delin C
Delin schoolchildren. It was joint Lew&k®t st \Blee
nature education specialists, but also by Bol

|
Fig. 37. Earth day event. Activities provided by PLA: puzzles, ndcope, coloring books, animal, bird
exposition, info materials, comic bl stickers etc. EL. Lerna; B

NCA is organizing also two festivals Festival of Steppes and Festival of Pasture, Rangers day on
P a n s k § Agsidul&idalaxhibitionLIBVERDA(in cooperation with School of Agriculture), Day of

Animal s i n Lmsk&o mEipm cooperation witOseMysaanomh &
Zubrnice (in cooperation with Zubrnice village). Additionally, every year NCA staff prepares 6
thematic seminars/ | ectures about the science

NCA use wick range of different approaches in nature education, but as the most popular they find the
methods where all four senses are used to experience nature. During the Earth Day, they were offeril
different educational puzzles for children, showed differemnahskins, provided different printed
materials about the project (coloring books, comics etc.), as well as used microscopes, too.

Addi tional of fer to the regionbés nature educ
organization SEVER. Itds strong traditions organizing special conferences and laterseminars

for school teachers on nature education topic providing them with information abodiorma
teaching methods in environmental education and encouraging teachers after these kud
seminars to go outside into the nature with their classes. During my visit | had a chance to participat
also in their AOpen dayo, where they tried t
classes starting with simple games and mgdvith water exploration with specific tools (see Figure
398).

NCA finds this cooperation duplex. Time by time they are investing their human resources and
knowledge in the NGO activities by helping with workshops and nature education activities and
providing professional lecturers and information materials. The other NGO, with whom NCA has
established gr ound Czeoh dJpienr o Protectors of SNatyke®d Rangérs
(Association of Nature Guarjls

2.1.3.3. Nature education and information centey

As already mentioned above, NCA is currently not managing any nature education or information
center, therefore for the purpose of educating and reaching PLA visitors they have to use othe
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structures made for tourists and managed by other instituGameently at the territory three different
Municipality information centers are providing information also about the nature attractions and
objects: City Information Centré¢ Ma gi st r 8t mNDsta Del?n nhdf dramea
Information centet. i t o mND PDiecsepi t e t hi s, while visiting ¢ttt
find special information about PLA, it seemed they are more tended to represent overatl sitess

and objects without a good frame of being inside in PLA territory.

EEVER wolvis dvivi

B 5
¢ o Ll

Fig. 38. Nature education activities at SEVER d(
environment friendly actions, paper recycling, water quality experiments, water animal research,
cognitonontreecyclE B. Ral | e

2.1.4. Society involvement

Since NCA has not provided the PLA territory with their own ranger ser@icef 8 g ci o c)hr an
as it is in other territories for example in natibparks, PLA has established successful society
involvement program providing local inhabitants possibility to become volumgggrers (nature
protection gards) of the territory. Before they become members with legitimate rights to be rangers,
they have to pass specific, NCA prepared exam, and every 5 years they have to repeat their knowled
and pass this exam again.

NCA is exchanging information with themia newsletters, but twice per year they have a common
meeting, where all most recent topics are discussed face to face. During my visit | also had a chance
participate in such meeting. It was divided in two partgst part consisted of a hike to Rege of
Hol T vrch at HIinn§ together with NCA flora e
(Pulsatilla patens The second part was conducted indoors in more formal way presenting the newes
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information about PLA. At the end of the megtithere was discussion on problematic issues from
volunteer rangero6s e3eryday practice (see Fig

Currently around 30 volunteer rangers of different age and profession are involved in the Range
network.In their free time they are helping/#6 s f memhefrs with control (regulations on PLA),
monitoring, nature education (see Figy®, inspecting (illegal fishing, hunting, wood cutting at
forests etc.) functions, they do patrols in the territory and they also have legitimate rights to give &
penaly to offenders. PLA deals mostly with offenses of unauthorized entrances, illegal dumps,

camping, unauthorized tree felling.

Fig. 39. Annual Volunteer ranger meeting with NCA staff. First part discovering Reserve of Bare hill at
HI i nn§8. Second péagrieweddamrdtprdohlloeddtsicusaspect ¢

They assist also in the management activities, as well as they are also significantly involved in th
mapping of plants and animatke control and monitoring of breeding sites of specially protected bird
species, the status of memorable trees, and the creation of photographic documentation. While doit
ranger tasks, they wear the emblem of the protected area on their left sleleagadch with the word
GUARD on it.In addition, it has a metal oval badge with the inscription: Nature and Landscape
Protection of the Czech Republic.

Overall, each of
them has different
functions and also
the time spent for
' ranger tasks might
' vary, degnding
. on range
. personal abilities.
‘4 Therefore, on the
one hand NCA
finds this Ranger

Fig. 40 Educational activitestpbet her wi th PLA rangers veme s a
cleaning EIl be river and Natur al Mo n u mCN§ Ne%olads

lecture about nature conservation animals peci es | iving the V€Y good too_l for
keeping territory

guarded by locals, on the other hdnsli nce t hey are only volunteer:
find this sypport regular and constructive.
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2.2.Communicating SaxonSwitzerland National Park

‘Af.

Fig. 41 The view ofthe Batei rocks, SanSw t zer | and NBRalieon al Par k. E

When establishinGaxon Switzerland National Palsee Figure 41)it wasvery important to declare that
the national park is founded not only safeguad a complex ofnatualistic, historical, landscapend
environmental valuespresere the biogenetic values of flora and faurend the wrrent
geomorphological aspects, but alsoctammunicatethe aspect of nature awarenésa the sense of
spreading idea about naturenservation ira meaningful way to wideange ofaudiencs, educating
themon very different aspects

As statednPar k6s of f i ci &ad most npomaninaspeca deseing, permanent, objective
and open dialogue between the National Park Admatistr and the localss thatusers of organized
leisure and sports activities and other groupderstandshe mattero f Awi |l d nathatr e 0
national parks are supposed to be places where nature is given back its freedom and dignity. Natior
paks have the legally enforceable obligation to allow nature to develop according to its own devices
while we consciously desist from utilization and protective intervention. The main prildiipleas
pointed out in their communication means, like leaflet$ ather materials (forexampherg i s At o
nature beo, e X p |adonah parkgyareeeateadito presene natube dot its own sake as
national and internainal heritage for current and future generations. Only thémans carhave
national parkdgor rest and recreation, inspirati and the enjoyment of nature.

Therefore the keytarget which NP wants to reach in their difficaimmunication workwvith visitors

is to let thenrealize that humasa r e t h e n ddraneverpgposgey attave sobehave with

this respecti only this canensure that future generations can also experience the natural wonders of
the national park.

NP Administrationhas made guidelines towards communication issues describddational Park
Program which are used also below to examine the topic andagiv@mevork of all the information
collected during my study trip.
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2.2.1 Visual identity

To achieve a unified
appearance of the national park
and its valuesin the public,
united Corporate Design with
the logo of the official
proteced areawas createdin
the year 1990 and widely used
untii  now. This corporate

. . STAATSBETR]EB design particularly gpplieg to
S3chsisch-Béhmische SACHSENFORST all signs and markings in the

environment publications, the
SCHWEIZ website, eventssouvenirs,as

) ) _ _ well as worling clothesof the
Fig. 42 Logos in use of &on Switzerland National Park: Logo of NI emp|oyees oNP.

logo of EUROPARC Germanyrosshorder logo of Saon Switzerland
and Bohemian Switzerland national park, logoSafxon State Forest Additionally, also the Igo of

Enterprise Umbrella organization of the

large  protected areas of
Germany, EUROPARC Germanyg usedn some casedot less importantsithe useof crossborder
logo of Saxn Switzerland and Boh@an Switzerland national parks, as well as lofj&axonState
Forest EnterpriseSachsenfor$t under whity NP Administrationoperategsee Figure 42)Dueto this
big variety of logos and visual identity guidelin®# Administrationsometimedeels slight identity
problems while preparing information materjdsit overall environmental communication is not the
subject of big fApaino.

Nationalpark .

Sachsische Schweiz

2.2.2. Public relations

NP Administration declasethat public relation$ work aimsprimarily to promoteintegration of the
National Park intdhe region andinderstanding (credibilityand support for the work of éhNational
Park Administration. In the work ofublic relations a variety of means and methads usedMostly
three persors of NP Administratiorare working with all the public relation matters, but of course
participation of all staff memberdn communication processeés highly appreciatedor an active,
objective and timely fulfillment

2.2.21. Webpage

NP Administration has itown official webpagehttps://wwwnationalparksaechsischechweiz.de
mostly dedicated tdifferent national park visitor groupstarting with tourist@and giving the basic
information they need about main tourism attraction sites, travel adsicggjnable tourism products
and servies correct behavior while being in natyandending with special groupsoffering special
education programfr schoolchildrenyoungsterspeople with disabilities anthmilies. The pages
well structuredoffering topicalities, visitor information,nature education section, overall information
about the park and other useful informatidhe webpage is provided German, English and Czech
languages. The content is well customized, but German content is more tetm@datittiesfor local
visitors.

2.2.22. Cooperationwith media; press releases

NP Administration regards press releases and special events organized for mass media representati
as the main toolén PR, becauseress, radio and televisigorovide the chance afacling a big
audiencs using little human and time resourcés. reach the highest possible level of acceptanee t
Administration nostly focugson theregionalinhabitants and therefore the regiormadia.Currently
thereis cooperatiorwith one regional TV, three radio gtats, two daily newspapers aadoupleof
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webpages of municipalities. Time by time NP gets also national media cove@usantpersonal
contactshave also been developadth six journalists, earning loyalty and respectful attitude to the
topicsof thenational park agenda.

Yearly average number of press releases prepared for mass media is arouds#9.they are
dedicated to thé&\P news, events organized here, as well as nafipreblems, like the bark beetle
issue fire, storm causing damaged ia$tructure etddowever, NP Administration would like to focus
their communication more on the topio$ scientific research of NP flora and fauna, but this comes
together with internal communication problems betwd#ennews distributoron the one sidend
researchers working in the fietth the otherwhere the lder oneshave to feel stronger connectivity
with public interests

Another aspect Administratiohnas to faceon the dailybasisof PR is the work with media arfdm
companies, book auth®rand photogapherswho come here with the aim to popularize NP.
Administration has to evaluate their needs and impact they tend to make with their art or mediz
reportagej nt ensi vel y c ar itmegforerddicecting theinattdntiom thepergedtive

of nature awareness, wisalgmpromising result as much as possible.

Since every year the territory of NPwelcomng more tharthreemillion visitors, NP Administration
is not keen on developing social media accounts with the aim to populariZEn&¥ tend to avoid
additional publicity of already existing tourism objeatshich are already on therfe line of being
loved until the death. Another aspectlimited capacity of Administratiod $luman resources. The
work with social mediavould demandadditionalpersonkeepingan eye on social networkson-stop
manneito control the content and interact with audience anueisls.

2.2.2.3.Information and education materials

Thereis a greatvariety of different information materials devoted to tetgistarting with the mager

hikers, cyclists and other specific tourist growgpsl ending withspecific materials about tourism
sewvices in the regionnature education and guides offers éts.well as there are spelliamade
leaflets popularizing neestp ar k6s probl ematics or philosophy
for touri sts oForotehxearmpfil pea r kt hues el resadkolcamdentratiGgov e r
nature friendly actions, while visiting NBee Figurel3). Information magrials can be find also at the
webpage

j — ] i N 7 Der Nationalpark
Neoumtion 3 Nanqnulp ark Scichsische Schueiz Séichsische Schweiz a[sp regionaler

Information Centre P‘»MZ turerfahrung mit allen Sinnen Wirtschaftsfaktor

Leave your everyday life behind. Find your
inner peace. Switch off in the National Park.

Give nature wha
refu

JizDNi RADY
FAHRPLANE

1t's nice here, right? Ye
our will detight your h

.
Give s
natur@whag|*

eas i

W the National Pari! In the main areas, you ma
only use the marked paths

=z e

Fig. 43. Different information materials provided by NP and other partners: NP tourism map, information on
information centers, flyers etc.


https://www.nationalpark-saechsische-schweiz.de/service/downloads/

Therefore, for NP Administration theiga lot of infrastructure to care about. All the routes in national
park are well marked using ui@él sign systems (see Figut4), but the most important environmental
visitor guidance fAitool o through the territory
any time.Two officially established signs informing about entrances of Nftder are also available

T the green one set up in the touristic places, the sign in stafithin the borders of NP (see Figure

44).

Fig. 44. Different information systems: sign posts, NP special Sigmsden for tourism objects, stories
for Parkboré r s. EB. Rall e
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@ Nationalpark Sachsische Schweiz

Wichtiger Hinweis
2zum Betrieb funkgesteuerter Fl
(Octocopter, Drohnen, Multicos

reguardin

I

Die Nationalparkverwaltung méchte alie Besucher darauf hinweisen, &

dass nach § 6 Abs. 2, Nr. 12 der Rechtsverordnung Giber die >
Nationaiparkregion Schsische Schweiz (NLP-RVO) das Starten -
und Landen sowie das Uberfiegen mit Fluggerdten jegicher Artim B

y Zuwiderhandlungen kdnnen nach § 19 Absalz 2. Nr.12 der NLP-RVO
mit einer GeldbuBe bis zu

alines and rules of the National Pank

itted (nolinokmq\ when hiking please
paths. In the National Park itis not
or to sleep out overnight in the open :
p). Climbing Is permitted authorised s, it

nhir

keep to the sign-po
allowed to pitch tel

(exception to this
aggording to the Saxon Rules for rock ¢

L AT e
L= | Cmps

Fig. 45. Different information boards: classical about NP and nature objects, always including se:
about park rules, newly installed drone ban boards on existing infrastructure elements, as well as
additional information boardsonactua e nvi r onment al i ssues such

dor Natur aus "Werden - Sein - Vergehon® zu g

Natur s0in iassan,
Natur) Tmﬂ;m,dmlmtmy:hnmhwmhwm

According to the obseations of theNP Administration, they are importamieans fororientation
(highlighting the rightway i n the environment), Ooiatctiophit in
allowed and forbidden actions while being in nature) and information (for example, information on
dangers while being in nature, history and other aspects of natural and culwga) vAmongthem
ordinary boards (map with location and overall informatisignposts (direction signgp well asrery
special ones (warning about drone baan be foundAll of them i retained invisual identity
standardgsee Figurelb).
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2.2.3 Nature education

NP Administration sees the concept of nature education asedarcation for sustainable
development As it is pointed out at the webpage is important to understand environmental
education as the f@Acommuni c aatuesm nhe acfing and fesponsidet i ¢
person to deal with the consequences of his actions inatioeeand the social environment enabling

to act in an environmentalfyiendyway as a contri bution to susta

An important concern helis to make all people aware that #ie matter and energy in the economy
comes from nre.Before it is taken up again by nature, it goes through the social, cultural and
spiritual world It is all about understanding the role and responsibility of msnas part of natural
cycles and to convey the knowledge that nature can exist wildly even without humans in a charming
exciting and beautiful waylfo make this concept successful, first and foremost education is needed.
Therefore nature education in NiB organized to experiend@ature wildernessthus promoting
personal engagement with the aim to change
sustainable futuréor bothi nature and human beings.

2.2.3.1.Nature education classes

NP Adminstration is offering wide range of different nature education programs (claiEses)
kindergarten,school children, families and people with disabilitiésee detailed offeherg. The
programsare devoted tosuch topics asnational park animals during th&inter season nature
awarenesgxperiencedvith all senses, holiday program with games in natine taste of NR wild

herbs, fairy tale heroes of the NP, ecological connections such as the water cycle, food chains ar
photosynthesis, balancing national pgdconomical needss nature conservatign experiencing

wil derness (the use ofnaturd gforestoole¢neap and riature telatibns m n
NP), timeconcept in naturéfinature systemmvs i h u ma n @ waribus aydles and rhythms),
national park developmerfofests t abi | i zati on by Anatural di sas:

Very important while leading _
nature clases is to let audiencg
experience finature in naturg
therefore all classes are kept
nature using all possible sens (
and additionallyi creative game%
and modern nature interpretatic
methods.All of the programsare
free of chargdor the children and
adults coming from  public
institutions This excludes the..
offers of thenational parlguides &= j ‘
(discussedbelow). Currently the B ! 8
offer of nature educatiorat NP
Administration is managed by on
person. Since 1990 protecte
territories in  Germany have
cooperaion with German Commerzbankroviding university gsidents with the internship in
environmenéal educatior(see detailed informationerg. The bank igproviding interns with thealary
and other useful support in the sense of living and woykirtgist the parki an opportunity to test
their ability in the work of nature education, carrying out daily programs for chjlgmth and
adults.

Fig. 46. Training of students preparing them to lead educational
programs at NP. Lead by programs manager of NWargitta
JendrzejewskE B. Ral | e
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Annually approximately 20 students are working with these edugatiprograms. 10 students start
their internshipin April, 107 in August. At the beginning of the assignment, interns are adequately
preparedduringtwo weeks of trainingDuring myvisit in April started one of the trainings (see Figure

46) and | was present at the moment they were educated about NP basic questions at NP Headquart
In total they learrio teach 89 education programs. Usually the programs asggded forl0 up to30
participants running from middle April until the end of October (depending on specific tapig
approximately 400B000people mostly schoolchildrergre educateger year.

2.2.3.2.Nature education eventsand other activities

NP Administration isnot organizing many public nature education events. The main during the year
are following: Aprili Wool Festival in the National Park Center Bad Schandau,iJAnaual meeting

of 350 Junior Rangers from all over Germany at Hinterhermsdorf, Septén®mon Switzerland
Mar ket at the city Wehlen and the annual Mo
Lilienstein.

Another offer for visitors is guided hikes, where NP Administration is involved. Although hikes are
provided byCertified National Parksuides NP Administratiorhere plays the strong role with support
system. All of guides are authorized and commissioned to suppléneework of the National Park
Administration, which means all of them are competent and qualified by the National Park Authority
with certificate in the field of geology, flora and fauna of the Elbe Sandstone Mountains, history and
culture of Saxon Switz&and. Mostly guides are locals or living within the distance of Dresden.
Therefore, all theguidesd offers are advertisedon NP webpage and also information materials are
designed and created by Administration using Parks visual identity.

The offer inclues regular discovery toursguided hikes, lectures and excursions, usually taking place
once a week on fixed dates and with fixed routes. It is paid service and any interested person can apy
to them. Al l the events c aavenboalengaans ithérg is @seo er | o
overview in the flyer abouDiscovery Tours 2019

Another option is to choose individual guided ®uBuides offer walks on various topidde list of
the topicscan befound at the webpage. They can arrange also personalized tours, but the topics anc
places to visit are already very various in the list.

~

In all the programs offered by guidesational aspectare includedor omi si ng fAiingpr es

sensual experienceo at the same time covering
national park and landscape conservation aretheofSaxorBohemian Switzerland. In the webpage
thereisal so f ul | contecalistte cbntapttanyofeherd directly.

NP Administration works alswith separate education adties for special groups of children. One of
them are already mentionedinior Ranger movemenivhich is EUROPARC Federations concept
programfor schoolchildrerwith the aimto deepenheir knowledge about national parkbpicsusing
informal education methodéctivities from the park to parlare organized differentlyCurrently four
groups of junior rangers are establishiefdr three of them activities are ptided in cooperation with

local schools and NGOs, bdior one of them whereprimary school groups from Lohmen and Bad
Schandaware participatingactivities areprovidedby NPguar d (fAranger o) . Mo s t
a weekly discovery tours, but aethad weathédr have educative and fun activities indoors.

The big role organizindoth nature classes fachoolchildren as well as excursions, lectures and
educational seminarsvorkshopsfor public is played also by The Saxon Switzerland National Park
Centre (Nati onal par k Zent r y mmang&ged hySaxgnc State CBrsdrvation z
FoundationNS2 chsi sche Landes st).iTley affer got dilg wide wvarietyoftinatirenw e
classesfor schoolchitiren, public events, excursions and lectures, but also a range of individual
programsfor groups and familieAll the activities and offers can be easibuhd on theirwebpage
Eventsi inw e b p acglendas
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https://www.nationalpark-saechsische-schweiz.de/wir-ueber-uns/netzwerk/zertifizierte-nationalparkfuehrer/angebotspakete-der-zertifizierten-nationalparkfuehrer/
https://www.nationalpark-saechsische-schweiz.de/wir-ueber-uns/netzwerk/zertifizierte-nationalparkfuehrer/angebotspakete-der-zertifizierten-nationalparkfuehrer/
https://www.nationalpark-saechsische-schweiz.de/wir-ueber-uns/netzwerk/zertifizierte-nationalparkfuehrer/profile-der-zertifizierten-nationalparkfuehrer/
https://www.nationalpark-saechsische-schweiz.de/umweltbildung/junior-ranger/
http://www.lanu.de/
http://www.lanu.de/
https://www.lanu.de/de/NationalparkZentrum/Angebote-rund-um-die-Natur.html
https://www.lanu.de/de/NationalparkZentrum/Veranstaltungen.html

Educational programs for schoolchildréprimary and secondaryschool)is paid service, but the
charge for differentectures,eventsand wokshopsdepends on the source of finances. They host also
different society educatioproject eventsand lectures, which can be free of char@envenient for
usersis their online application system at the webpage, as well as theylgagat mobile appcation
cal | ed A taugesfar noBnpsgiy any of events organized by Centre.

2.2.3.3. Nature educatiorand information centers

NP Administration in nature education process wisely susariety of different nature
education/information centers. Ineih own management there aig different centers, each focusing
on other topics(for example, see Figure 47as well as already above mention€de Saxon
Switzerland National Park Centre, which is manage8don State Conservation Foundation

Six information centers managed by NP Administration was created in different years, but the syster
they work everywhere is the same. The centers are run more as information platfpoimds during

the working harsthereis no worker keeping an eye on exposit@rspreadingnformation Centers

run automatically with regulated doors opening and closing aftescheduled timetable, depending

on season and exact center speciiasNP Administration states,adly all of them are meant not to

give all possible information about the sights around the centers, but some small inspination
knowledgeto grab before continuing the visit outsigiethe nature.They all also provide the basic
information materials aut t o u r sitest Adl 6of these centersare free of charge.Annually
approximately 50@00 visitors use their facilitiedlore information and descriptions abdhé centers

can be éund here

A different story is about The Saxon Switzerland National Park Céseee Figured8), which is the
central visitor and information center of the NiPthe center theris asouvenir shopwide variety of
different information materials, as well as several permanent and temporary exhibitions and a larg
multi-vision show, which is paid service with good discauiatr schoolchildren. Andas already
discussed above, the center serves alsoegtirg and educational facilit The number of visitors here
exceeds 5000per year.

Fig. 47. National Park information point Zeuglrs, where special movie about bagete
currently ispresented r epl acing traditional NP mo

Fig. 48. The Saxon Switzerland National Park Centre, where the small section in dddicatlP
3 information materials, as well as many educational materiatsature topicssouvenirs from region
are on sell. EB. Ralle


https://www.lanu.de/media/tyfd10487-f20428d93c65863fa3e0f404b1782706/flyer_bildungsprogramme_gs_2018.pdf
https://www.lanu.de/media/tyfd10488-e2d008018d6fd5be1c2c8fb0dcd7c478/flyer_bildungsprogramme_os_gy_2018.pdf
http://www.lanu.de/
https://www.nationalpark-saechsische-schweiz.de/besucherinformation/ausflugsziele/infostellen/?lang=en

2.2.4 Sustainable tourism

As NP Administration states, annlyaimore than threemillion guess are
coming to NP for active recreation, therefore fa@eping the balandeetween
sustaining nature ing=

its variety, | ==

Pﬂftner peculiarity and i e - l S | : e

Nationalpark
Sachsische Schweiz

beauty and enabling

Fig. 49. The logo of ~ tourists

N P Ndiional Park ~ €xperience .

Partnes o @M O ( nature In Its varietyfg

an intense (%

experience of naturethere is need for & _— -~
cooperation between NP Administration,=- " : | e - | ==x_ S
guests and hosts of NP region. Common S| hweizee.. | bl
hurdles can best be overcome by acting in.__
partnershipThat's why NP Administration -
has launched the projedi Nat i o n at#
Par t (seerFgue 4P The offer is aimed @
to accommodation and catering compani
providers of holiday apartments, but also
transport companies and tourist provider
within the region of NP.

%—ig.SO |l ssues on ANati ona
programm, marketing their offer

I n this A NP Partnerso program all t he
participants ar@erceivedasii A mb a s @oé NPanessageThey identify with the region, work in a
sustainable and environmaity friendly manner and serve tbe guests as a competent advisor.
Currently in this network are 46 active members, but every year there is possibility to apgbyr also
new members. There are specific criteria all interested partases to meetas well as terms and
conditions to exist in the netwarlas well as benefitsll of Partners can gaifrom being in the
network e.g.,publicity, information access and speédanusesOne of the Partner network benefit is
special issue, where they can advertise their offers (see Bgure

Every year Park organize
also annual meeting forlla
the Partners, discussin
actualities of the Park, a
well educating about
differert nature issues.l
have also a possibility tg
participate in the meeting. i
This year during the annusie
meeting special section to
bar k beetl e
was devoted, thus raisin
tourism stakeholde
awareness about babeetle
impact on NP territoryal®
problematic experiences o
tourism was discussed an@ - >
presented, as well as theFig. 51 Meeting about sustalnable tourlsm issues, as well as educatlonc
previous ye ar o diffeiens NPoprobemagics @b@qg biodiversity saving challenges (fire,
like fire on NP wason beetl es etc.). EB. Ral |l e

agenddgsee Figurél).
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2.3.Communicating Dolomiti Bellunesi National Park
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Fig. 52.The view on the mountain area of Dolomiti Bellundsa t i o n a | Par k. EB. F

Communicating Dolonti Bellunesi National Brk (see Figure 52)s stated as a one of the most
important aims of this protected are@eneral policy law concerning protected arsass NPas
important place dedicated to preserve nature as well as anthropological, historical and architectonic
values and traditional activitiespaly management methods to integratan withnatural environment

and between all these@rictionsi educatesociety make scientific studies and organiaereational
activities

As stated in the report oEnvironmental Interpretation Plan(discussed more belowBelluno

Dol omites National Par k i s nrabstragt ergity. It & alset gfi s |
landscapes shaped not only by time and natural phenornenalso by the millennial presence of
human beings. The Park is a literally infini

discoveries to make dnthat must be communicated to be understood, appreciated and defended
precisely br the reasons of its existence and may be called as communication area to work with.

While interpreting extraordinary landscapes and their transformati@ns is a need tmise public
awareness not only abommaterial values, but also the need to rediscover compatibilityWisen
interpretinganimal species, trees and flowatss important not only to communicatiee necessityof
conservation of biodiversityjgut ako fiassuranagit gives for human beings in thature. Interpreting
rocks, canyons and riverthiere is ot only theneed tocommunicate thstruck by the ingenuity of the
forces of the Earthhut alsonecessityto invite people totreat them with cautiomnd respectAnd
during theinterpretition process ohouses, villages, cultivated fieldg, is important to explain
preservation othe i r of ahe lEstoric places,but at the same time toonor the memory of the
people, so as not to lose meaning amatle of dentity, traditions andknowledge.Thusit is the
mission, and perhaps the deepest meaning of the Barkerpret allof this with coherence and
creativity, with capable seriousness

To raise Parkdés communi c aonjpobiic relation tvdrkeandssestainable o f
tourismrelevant information and planning to@seincluded intwo NP documents. First of all, one
chapterdedicatedto communication isncluded inthe NP_Master Plan (2009) the updated and
revised version of the ,d$econdy therefiifPane dpecildl Amealledi s s
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http://www.dolomitipark.it/doc_pdf/masterplan/Allegato_C_Piano_Interpretazione_Ambientale_versione_definitiva_24.11.2009.pdf
http://www.dolomitipark.it/doc_pdf/masterplan/Relazione_Piano_Parco.pdf

Environmental Interpretation Plawof t h e i Ma s t directly BEdvaeh t the issues of
environmental education, communication and informat®oth documentsre used aghe basidor
following examiration of Dolomiti Bellunesi NP communication aspects.

2.3.1.Visual identity

NP Administration seep a r kodpsrate design as a tool, which can guarantee the maximum
effectiveness of communicating the territory, carefully following graphic standardsraper use of
corporate colorsAdministration has a rulgif there is always guaranteed attributioro t hseogd® a r k
and thevisual systems used correctlyit can help construct more effective public imageeafire
national park. The use of corpagat desi gn must be I mmedi ately #dar
in this protected area and this is direction NP Administration is strongly working with.

¥ poLoMmm
“’@g@g BELLUNESI ."‘v

Fig.53. The new NP logestablished ithe year 2008 vs old one, created in 1993
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Nowadays prk use its historical logod e pi ct i ng {p €ambahda norgtiimbabogo was
created in 1993, bub promote future improvements, the year 2008 new identity guidelinegre
made, followed byEnvironmental interpretation plan 2009 (see Figure 53)Despite modern times,
there wee no dramatic changes the new identityconcet i the logowaskeptalmostin its previous
version Only the font of letters in the name of national pau&s changedas well as new characters
for children education developeciirrentlywidely usedin environmental communication, as well as
information and educational materigiee Figuré4).

Updatedcorporate design
is applied inabig variety

of different
communication toolsT
information boards,
par kods border
f | agCGarta Qialitad
information stands,

building details, books,
flyers, leafets, cars,
working clothes etcThe
design is well noticeable
therefore reaching the aim to market the territory of dtPa very high levelThere is very small
amount of environmentalementswhere the old identity is still visible.

Fig. 54. Parks new characters used for corporate design of NP work car.
logoif or banner. EB. Ralle

2.3.2.Public relations

As NP Administration states,ocnmunication and dissemination activities have a fundamental role
among those made by the Park. In fact, the establishment of almost all protected areas is accompan
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by the (norrandom) birth of urban legends, false imf@tion, misunderstandings aboue ttoles and
skills of the Park.

The situation is complicated by the fabat NP has to talk tomultitude peoplei public bodies,
associationsand differentauthorities each with different and often conflicting expertas. For this
reasonbei ng able to communicat e n wraP is indsgensibker k
operation, but far from being simple and obvidDarrently only two people on NP Administratiane
dealing with all the issues attributed tobpa relations, nature education and sustainable tourism,
therefore during the lonterm experience many wise mechaniaradeveloped to increase societies
awareness afature conservation in the NP

2.3.2.1.Webpage

As already mentionedDolomiti Bellunsei National Park is under the supervision of the Italian
Ministry of the Environment, who has developed united webpage fdhefational parks in Italy,
where alseseparate séion about this NHs created providindpasicinformation abouprotected area,
nature valuespoint of interests, visitor centers, eternities, facilities, education, news, accommodation,
local products, event calendar, directions, contact informationBetc the park has also its own
independentvebpagevww.dolomitipark.it which has been online since May 19&8d therefore is the

fol dest o website from all I t al i an atrhe tstrergth afl p
communication on the network has been expanded by a strategic collaborationvwitharks.it

For NP Administration currently this webpaigethe main tool in everyday communication, providing
visitors with the useful information oalready pointed topics, as well as giving a deeper insight in all
of them,moreemphasizingveryday actualities, aswellpsr ovi di ng we bspayg®rés Vv
attractive and easier approachable and navigable ¢ofiene 95% of Park visitors are lItalians, the
webpageversionis more updatedh Italian than the rest of the translated webpages, but it has to
highlighted that webpage is translated in more than 20 languages, for the mo&ngdisth,(French,
German) i the content is almost identical with local

2.3.2.2.Cooperation with media; press releases

NP Administration mostly workwith regionalmediafocusing its work on local audienck the NP

region there are three daily newspapers, one weekly newspape local radio and one local
television. Couple of time per year also national media is interested to report about national park
Mostly the topics are attributed tactualities in nature conservation, as wadl differentexcursions
organized by locafjuides.The crisis communication usually made by some accidents happening in
the nature, for example, last October it hasrbeebig stormand thereforét was very important to
warn Parkés visitors about possibly closed in

Annudly around 2030 press releases are

prepared for mass media, as well as this

content and additional content is sent also

around 2000 -nail addresses to
communi cat e RAdditidndl s news.
audience is reached viavww.parks.it

webpage, where contact person lgth

2000 emails is collected in news

subscription system

Additional outstanding audience every
year is reached also in cooperation with

Belluno Radici network, whch issues _ _
Fig. 55. NP Adver i s meBelunesanel n e

mondooO about summer kducati ve
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