
Outdoor Sports in 
Protected Areas



What is

Outdoor 

Sports?













Outdoor Sports scanner

External Factors

VALUE

MISSION

DIFFICULTY

RISK

DANGERUNKNOWN

HOW TO 
MANAGE IT ?

What do we have
in common?



What about

the project?



Target(s)

We usually think they have opposed paths. 

Sport quality

Nature 

conservation



REAL
Target

‘‘As guests in these natural spaces, we will 
inevitably create an impact. It is our 
responsibility to minimise harmful effects, so that 
we can continue enjoying nature in a harmonious 
way’’

Sport quality

Nature 

conservation



Inverse planning

Reality check
Collect data

Toolkit
Help PAs how to manage

TARGET
Case studies
Share good practices

Guidelines
Promote good conduct



Inverse planification

Reality check
Collect data

Toolkit
Help PAs how to manage

TARGET
Case studies
Share good practices

Guidelines
Promote good conduct



Agenda

10 Good Principles for Outdooor Sports in PAs

Diffusion + Languages + Customize 

Previous actions

After creating MoU with ENOS, first campaign is to 
create 10 principles to promote good conduct 
among practitioners, preserving the natural 
heritage in PAs

Case studies

Toolkit

Contents Here

https://www.europarc.org/nature/outdoor-sports/

Step forward

Go deeper into different disciplines in order to 
create tools to manage conflicts and negative 
externalities

EVENT



Case studies

(RE)CONNECT



Categories

A
B

C
D

HIKING

Step 1

Step 2

Step 3

Step 4

MOUNTAIN BIKES

WINTER SPORTS

WATER SPORTS



General questions

Background of 
the project

Solutions and 
actions taken

Other institutions / 
parties involved

Results

Challenges

Lessons learned



Specific questions

-Strategy + vision
-Management criteria + regulation
-Opportunities + demand

Current status

-Appropriateness of the location
-Minimization of environmental impacts 
-Track design and construction + maintenance
-Availability of resources to provide and maintain the 
experience: funding, partnership, volunteering
-Provision of a quality experience and balancing competing 
visitor demands / visitors safety

Planning + managing

-Communicating existing and new opportunities: signage, 
maps, website, connecting the others on park experiences, 
Rules of the Trail (Code of Conduct), education, events…
-Priority projects + research + connection with other projects 
(health, tourism, culture, economy)
-Evaluation

Communication

03

04

01



KEY ASPECTS

Monitoring

Carrying capacity

Payback schemes 



Case study: 
Aree Protette dell’Ossola – using ECST

Trail Network: Hiking, cross country ski, snowshoes

‘RESICETS’ project: collaboration/dialogue + 
training, diffusion

SOLUTION: Communication strategy using European 
CHARTER for Sustainable Tourism network



Case study: 
Aree Protette dell’Ossola – using ECST



Case study: 

Samenwerkingsverband nationale parken – Building trust

Trail Network: Hiking, mountain biking, walking, horse riding

‘Support for nature’: Collaboration/dialogue: 
conservation organization + sport associations 

SOLUTION: Creating tool to build common projects



Case study: 

Samenwerkingsverband nationale parken – Building trust



Case study: 

Scarpe-Escaut Regional Natural Park

- N2000 Prize

Trail Network: Hiking, mountain biking, running

‘Bienvenus les sportifs’ project: 
accompaniment, guidance and knowledge 
transmission

SOLUTION: work together with the organizers and 
federations to understand the reason for the restrictions



Case study: 

Scarpe-Escaut Regional Natural Park

- N2000 Prize



Case study: 
Guadeloupe National Park – marine activities

Activities: navigation, snorkeling, diving, kayaking…

Good Behavior Practices: from swimming till 
bird watching (reducing impact)

SOLUTION: select the most suitable professionals to work in 
the area and make them work with the rules 



Case study: 
Guadeloupe National Park – marine activities







Why is it

IMPORTANT?



Re (connect)



Steps

FORWARD



What’s next? 

Showcase case studies, 
outcomes, benefits…

Raise awareness

EU Institutions, networks, 
private brands, Universities, 
Administrations, ONGs, others

Interact

Working with the principles and 
the shared visión

Create Network



Thank you
Alberto Robles García




