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PROTEDTED AREAS IN VIDZEME, LATVIA

Vidzeme tourism 
destination:

In 80ies- mass tourism 
destination

Now- recreation and 
sustainable tourism is one of 

SMART priorities of region
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group of individuals who experience 

the same significant events within

a given period of time (Mannheim Theory)

Unifying factors 

Indicate a trend

GENERATIONS

POLITICS, LITERATURE, 

MUSICS

FASHION

TECHNOLOGIES

YEAR OF BIRTH

PERSONALITY 
FORMATION TIME

ATTITUDUE

ACTIONS

VALUES

CONSUMPTION Klauss, 2018



4

MAB YOUTH DELEGATION IN New York



Breakdown in generations is different
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https://www.careerplanner.com/Career-Articles/Generations.cfm

X = 1961-1980

Y= 1981-2000
Z=2001-2010
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SURVEY OF YOUTH IN LV, 2019 (N-317)

2 YOUTH FOCUS GROUPS

NVBR LOCALS

2007 (n-1043)

2018  (n-814;

n youth-120)

NATIONAL PARKS 
VISITOR SURVEY

2015 in GNP (n-129)

2015 in KNP (n-194)

NATIONAL PARKS 
SURVEY DURING 
TRAVELLER DAYS

2018 in GNP (154), SNP 
(136)

2019 in GNP (69), SNP 
(112)

CONDUCTED SURVEYS IN PROTECTED AREAS



Z: 15-19 y. , 65%

- Walking 70% 79%

- Hiking 54% 50%

- Running    33% 27%

- Kayaking 37% 38%

- Cycling      70% 68%

- Fishing    12% 23%

- Swimming  68% 53%

- Camping   58% 49%

- Sightseeing 61% 16%

- Skiing (mountain) 16% 16%

- Cross country skiing  8% 8%

- Skating 36% 22%

- Ice hockey 8% 9%

Y: 20-25 y., 36%

FINDINGS of MOST INTERESTED OUTDOOR ACTIVITIES
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Z: 15-19 y. , 65%

- WC 91% 91%

- Tourism information 52% 56%

- Free parking    49%   66%

- Availability of drinks 56% 39%

- Charge of devices    41% 19%

- Wifi 35% 13%

- Availability of snacks  33% 9%

- Opportunity to buy 30% 16%

local products   

Y: 20-25 y., 36%

FINDINGS: SIGNIFICANCE OF INFRASTRUCTURE
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Z: 15-19 y. , 65%

21% (47%) 49% (70%)

19% (38%) 16% (24%)

Youtube 7% (18%) 2% (2%)

Internet 64% (60%) 60% (51%)

14% (26%) 10% (15%)

Family, friends 49% (36%) 50% (26%)

11% (32%) 9% (30%)

1% (6%) 1% (1%)

(10%) (1%)

Y: 20-25 y., 36%

FINDINGS: How have You heard of NVBR
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How does this image 
impact Your desire to 
engage in the activity 

shown (hiking)? 

1   2    3 4    5



How does this image 
impact Your desire to 
engage in the activity 
shown (reed festival)?

1   2    3    4 5

www.skaties.lv
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• Yes, and I have gone 0.5% (Z) 11% (Y)

• Yes, I heard 10% (Z) 9% (y)

• NO 89% (z) 69% (Y)
Green railway

• Yes, and I have gone 2%(Z) 9% (Y)

• Yes, I heard 25% (Z) 35% (Y)

• NO 72% (Z) 54%(Y)
Coastal hiking

Iron Curtain Trail

• Yes, and I have gone 10% (Z) 9% (Y)

• Yes, I heard 45% (Z) 41% (Y)

• NO 44% (Z) 49% (Y)
Forest trail

Euro Velo

FINDINGS: LONG TOURISM ROUTES

Yes, and I have gone 0,5% (Z), 1% (Y)
Yes, I heard 13% (Z), 19% (Y)
NO 85% (Z), 79% (Y)

Yes, and I have gone 10% (Z), 9% (Y)
Yes, I heard 45% (Z), 41% (Y)
No 44% (Z), 49% (Y)



Agree
38%

Fully
agree 20%

Z
Agree
45%

Fully
agree 18%

Y

Friends, pictures, social media
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- To reduce stress (45% fully agree, 33% agree)

- To socialize (43% fully agree, 18.5% agree)

- To escaping daily routine (38.5% fully agre, 44.2% agree)

- During the visit in NVBR receveid

- positive emotions and joy of living (51.7% agree, 18.9% fully
agree)

- Happiness emotions (43.2% agree,14.5% fully agree)

- Satisfaction emotions (53% agree,15% fully agree)

VISITATION OF BIOSPHERE RESERVES 
HELPS



KAHOOT 

Digital tools for Z and Y

Dynamic

Fast

Fun

Competition

Learn
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https://docs.google.com/document/d/1jqyOYkfR6Jf84ivuxc610_U7GEfZNsz4_nIXd6iEhe0/edit?usp=sharing
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Parks are collective goods

All generations are changing

Youngest generations has different preferences

Personalised services

Strengthen activities which creates image of sustainability, heritage

CONCLUSIONS
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