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We all bring our pasts to the present.

Meanings are in people, not words. We all
carry our own mental ,image dictionaries”
of words. Any given word means different

things to different people.

A picture can be worth a thousand words.
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To understand the parts, we must first
see the whole.

Unless helped, we often fail to find,
see, or comprehend.




Branding - burning a symbol into skin - has been used
for thousands of years to show ownership. In the past
hundred years the word has evolved from meaning ,,I

own this® to ,You want to own this”

By creating a mission statement your core purpose 1s
clarified and this helps you to create your brand story.







* Providing people new perspectives
andscapes have histories and these are contained not
only in the soils and fauna, and in the uman
life, but also in the history of the ways of s the
Land. p—— Bernard Cohen 19#
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MARKETING IS EVERYTHING

A little vision or a little smart thinking can totally change the possibilities. And that's what we
do with property - look for a smarter, more compelling way to present the opportunity. Once
we’ve found it, all our other marketing skills come into play. These get the right message to the

right people, creating and concentrating demand as quickly as possible. We can achieve the best
price for a property time after time.
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@ Hawai'i Volcanoes National Park
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Rocky Mountain Nature Association
Projects fo help the Park
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Another best practise example:
The wetland banquet '
a djnnershow




The Cornerstones are:

ININ[==: — exclusive dinner
- compelling story
hands on activities
3 decoration
und musie °
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