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Introductory slide – nice big sexy imageKey point (1):

• Innovative and proactive approaches to 

camping management and recreation 

development



Introductory slide – nice big sexy imageKey point(2):

• The benefits and impacts of Scotland’s 

progressive public access legislation
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• Scottish NP context

• Strategies/Policies

• Scottish Access Rights

• Capital investments

• Monitoring systems

• Camping management

• Path development

• Path promotion



International Union for the Conservation of Nature 

six distinct categories of Protected Area

Loch Lomond and The Trossachs National Park is in Category 5

“Protected Landscape/Seascape”

Managed mainly for landscape protection and recreation

IUCN Protected status



National Parks (Scotland) Act 2000 

4 National Park aims:

1. Conserve and enhance the natural and 

cultural heritage of the area

2. Promote sustainable use of natural 

resources in the area

3. Promote public understanding and 

enjoyment (including enjoyment in the form 

of recreation) of the special qualities of the 

area

4. Promote sustainable economic and social

development of the area’s communities



??% of Scotland’s population live 

within an hour’s drive

• Park covers around 1,865 sq 

km (720 sq miles)

• Around 15,100 people live in 

the park



National Park Popularity

• Within 1 hours drive of over 50 %  of Scotland’s 

population

• 7 million visitor days per year

• £247 million spent by tourists/year

• Visitors from Scotland (63%), Elsewhere in UK 

(25%), Overseas (12%)

• Favorite destination of many day-trippers

• Majority of visitors arrive by car



Governance

• Non-departmental Pubic Body 

(NDPB)

• National Park Board

– 5 locally elected members

– 6 local council appointed

– 6 government appointed

• Chief Executive Officer

• 134 staff (+ 50 seasonal contracts)

• HQ in Balloch

• Budget £8M



National Park Partnership Plan

The National Park Authority produces a 

Park Partnership Plan to set the vision 

and priorities for the Park

Policies reflects relevant Scottish 

Government priorities.





National Park Plan



National Park Plan



Targets for “success”



What we have: Conservation 



‘Wild Camping’ vs ‘car camping’   Scottish Access Rights principals – rebellious 
attitudes

• Right to responsible access

• Cultural backdrop

• Respect others

• Respect privacy 

• Individual makes the decision

• Positive signage works best

• Shared use principals

• Access Authorities uphold rights

• SNH promote SOAC

• SNH can protect natural and 

cultural heritage





The need for an intervention Picture perfect camping



Two main pressures

Capacity

number of 
visitors

Behaviours

irresponsible 
minority



‘Wild Camping’ vs ‘car camping’   Camping related pressures 



The importance of camping ‘Wild camping’ vs ‘car camping’   



Use of existing legislation The importance of camping 



The introduction of byelaws The need for an intervention 



Finding a balance The introduction of byelaws 



A camping ban?Finding a balance 



Information A camping ban?



Education and Enforcement Information 



Use of the website  



The permit scheme Education and Enforcement 



Affordable campsites The permit scheme 



Affordable campsites 



Public private partnerships
Loch Lubnaig



Public private partnerships
Loch Lubnaig



Monitoring to understand and make 

effective management decisions  



Looking forward….. 



The Your Park proposals are designed to help 

transform the experience (for everyone) on 

and around our busiest lochshores

Camping provision
Loch Lomond, Loch Chon, Loch Lubnaig…



Strategic path development 



Core path network



Balmaha



Targeted Project development 



Design principals / planning

• Planning permission process

• Shared use principals

• National standards

• National networks



Consistent information



Consistent information



Targeted promotion



Some conclusions

The consequences of success and excess

• Maximise benefits: public health and well-being

understanding and care for nature

local and national economies

• Minimise impacts on: environment

others enjoyment

revenue and capital budgets 

We are learning all the time and adapting to changes




