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A platform where
knowledge, practice,
and policy converge

We serve multiple audiences:

Governance bodies - ministries, local authorities, Olympic committees, and other
public institutions seeking evidence-based guidance to design policies that balance
sport, health, environmental, and social goals.

Outdoor sports organizations - associations, clubs, and NGOs promoting
participation, social inclusion, and responsible practices.
Environmental actors

Protected areas, environmental foundations, and agencies working to ensure
outdoor sports are compatible with biodiversity and nature conservation.

Research and education institutions - universities, training centers, and experts
generating knowledge to guide practice and policy.

Industry partners - destinations, tourism operators, outdoor education providers, and

tech innovators enabling high-quality and sustainable outdoor experiences. Founded 2014 ENOS has currently 75 member
organisations in 19 countries
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What we do

FACILITATING KNOWLEDGE
EXCHANGE

We connect individuals, organizations, and professionals
through conferences, workshops, webinars, and
collaborative projects to share expertise and best
practices in outdoor sports

EMPOWERING STAKEHOLDERS

We strengthen the outdoor sports sector by
supporting capacity building, fostering innovation, and
encouraging cross-border and cross- sector
cooperation. We also promote funding opportunities,
facilitate projects, and provide essential resources and
networking spaces.

ALLIANCE AND EVIDENCE-
BASED ADVOCACY

We collaborate with policymakers, sports
organizations, and environmental agencies to ensure
outdoor sports are accessible, sustainable, and
inclusive.
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Environmental
communication
accross the
Outdoor sports
associations

Out of 411 analyzed websites, 63
meet the standards defined
within the project framework.
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Environmental
Education in
educators and guides
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https://www.see-project.eu/storage/app/uploads/public/62b/48f/16c/62b48f16c232c009147723.pdf







DIFFERENT GOALS

Coordinating efforts across
these sectors can be difficult
when their missions don't align

VARYING
ORGANIZATIONAL
CULTURES

Each sector may have its own
organizational culture, norms,
and decision-making
processes

COMMUNICATION
AND INFORMATION
SHARING

Sharing information and data
across sectors can be hindered
by the lack of opportunities to
meet and share information

RESOURCE
CONSTRAINTS

Resource allocation and
budgeting vary between
sectors, making it challenging
to balance and distribute
resources effectively when
working together

POLITICAL AND
INTERESTS
CONFLICTS

Political and vested interests
within each sector can lead to
conflicts and competing agendas
that hinder collaboration

LACK OF TRUST

Building trust between sectors is
crucial for successful
collaboration. However, historical
conflicts or misunderstandings
can create barriers to trust

COORDINATION
AND DECISION-
MAKING

Coordinating actions and making
decisions across sectors often
requires extensive
communication, negotiation, and
consensus-building, which can
be time-consuming



































